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Chancellor's Message

“Education is the most powerful weapon which yo
can use to change the world.”
- Nelson Mandela

There was a time when survival depended on juste@lkézation of
physiological needs. We are indeed privileged tisteix a time
when ‘intellectual gratification’ has become indiggable.
Information is easily attainable for the soul tieturious enough
to go look for it. Technological boons enable infiation

availability anywhere anytime. The difference, hoemr lies

between those who look for information and those Wdok for

knowledge.

It is deemed virtuous to serve seekers of knowledlge as educators it is in the ethos at REV/
University to empower every learner who choosesemter our portals. Driven by our founding
philosophy of ‘Knowledge is Power’, we believe imilding a community of perpetual learners b
enabling them to look beyond their abilities antiaece what they assumed impossible.

India has always been beheld as a brewing pot bElievable talent, acute intellect and immens
potential. All it takes to turn those qualitiesdrgower is a spark of opportunity. Being at a Ursitg is

an exciting and rewarding experience with oppotiesito nurture abilities, challenge cognizance anfg
gain competence.

For any University, the structure of excellencs liethe transitional abilities of its faculty aitsl facility.

I’'m always in awe of the efforts that our acadelmoard puts in to develop the team of subject mattgfr
experts at REVA. My faculty colleagues understandamre vision of empowering our future generatio
to be ethically, morally and intellectually elifEhey practice the art of teaching with a studemteed
and transformational approach. The excellent ibfuature at the University, both educational antifaex
curricular, magnificently demonstrates the impoctanf ambience in facilitating focused learning dor
students.

A famous British politician and author from the HW9tentury - Benjamin Disraeli, once said ‘A
University should be a place of light, of libertycaof learning’. Centuries later this dictum sitilbpires
me and | believe, it takes team-work to build sgebd institutions. | welcome you to REVA Univessit
to join hands in laying the foundation of your ftgwvith values, wisdom and knowledge.

Dr. P. Shyama Raju
The Founder and Hon'ble Chancellor, REVA Universit



Vice-Chancellor's Message

The last two decades have seen a remarkable growtkigher
education in India and across the globe. The mowards inter-
disciplinary studies and interactive learning hapened up severa
options as well as created multiple challengesialiglat a juncture
where a huge population of young crowd is opting figher

education. With the tremendous growth of privataabf education
in India, the major focus is on creating a platfofon quality in

knowledge enhancement and bridging the gap betaemhemia and

industry.

A strong believer and practitioner of the dictumntwledge is Power”, REVA University has been o

the path of delivering quality education by devéhgpthe young human resources on the foundation (ff
ethical and moral values, while boosting their Bgatip qualities, research culture and innovatkiltss
Built on a sprawling 45 acres of green campus,‘termaple of learning’ has excellent and state-ad-#nt
infrastructure facilities conducive to higher teiaghlearning environment and research. The mai
objective of the University is to provide highemedtion of global standards and hence, all therprog

are designed to meet international standards. Wigixperienced and qualified faculty members
continuously engaged in the maintenance and enhwmteof student-centric learning environmen

through innovative pedagogy, form the backbonédefuniversity.

All the programs offered by REVA University follothe Choice Based Credit System (CBCS) wit
Outcome Based Approach. The flexibility in the ezutum has been designed with industry-specifi
goals in mind and the educator enjoys completedfmeeto appropriate the syllabus by incorporatirgy th
latest knowledge and stimulating the creative miofishe students. Bench marked with the course (
studies of various institutions of repute, our @mulum is extremely contemporary and is a culmiratf

efforts of great think-tanks - a large number afulty members, experts from industries and resear(
level organizations. The evaluation mechanism ewsploontinuous assessment with grade poi

averages. We believe sincerely that it will meetdispirations of all stakeholders — students, psiam

the employers of the graduates and postgraduaRE\dA University.

At REVA University, research, consultancy and inaton are regarded as our pillars of success. bfost

the faculty members of the University are involvedesearch by attracting funded projects fromoasi



research level organizations like DST, VGST, DBRIID, AICTE and industries. The outcome of the
research is passed on to students through liveegsofrom industries. The entrepreneurial zealhef t
students is encouraged and nurtured through EDIPEACS.

REVA University has entered into collaboration withany prominent industries to bridge the gayj
between industry and University. Regular visitsrndustries and mandatory internship with industrie
have helped our students. REVA University has exdteinto collaboration with many prominent
industries to bridge the gap between industry antvéssity. Regular visits to industries and mandato
internship with industries have helped our studestsome skilled with relevant to industry requireise

Structured training programs on soft-skills andpgratory training for competitive exams are offereg
here to make students more employable. 100% plateoheligible students speaks the effectiveness
these programs. The entrepreneurship developmetititias and establishment of “Technology
Incubation Centers” in the University extend fullpport to the budding entrepreneurs to nurturer the

ideas and establish an enterprise.

With firm faith in the saying, “Intelligence plusaracter —that is the goal of education” (MartirtHer
King, Jr.), | strongly believe REVA University isarching ahead in the right direction, providing g
holistic education to the future generation andiplg a positive role in nation building. We reiteraur
endeavor to provide premium quality education agibés to all and an environment for the growth o

over-all personality development leading to genegdtGLOBAL PROFESSIONALS”.

Welcome to the portals of REVA University!

Dr. S. Y. Kulkarni
Vice-&ttcellor, REVA Universit




PREFACE

The M. Com program is designed keeping in viewdingent situation and possible future developmentg,
both at national and global levels. The coursexewed in M Com Degree give greater emphasis d
core commerce, trade, accounting, finance anditaxatThere are ample numbers of courses providing
knowledge in specialized areas of finance, accagnttaxation, banking, insurance, etc. facilitating
students to choose specialized areas of theireisiteAdequate attention is given to provide stusléme
basic concepts.

Commerce and Trade have today gained key placdoimalgenvironment. The communication and
technology revolution, socio-economic and politicabnges led to global marketing have brought i
greater transformation in the global market. Tleads like e-banking, e-commerce, web marketing et

have made enormous impact on the business enviminifiee wings of study of commerce thus havs
spread beyond imagination. Hence the structuréeM Com degree program has undergone a face-Ifft
with the introduction of newer subjects from theinpoof current and future trends in Commerce

Business, Trade at National and International level

M Com program being offered give greater emphasigdvance areas of study in Commerce, Tradif,
Banking, Taxation, Insurance and such other ard&g.program has various courses of specializatioffs
under accounting and taxation, accounting and ieaBome of the specialized courses include: Advan
Managerial Accounting, Mergers and Acquisitionsditact Taxation, Corporate Tax Planning ang
Management, International Taxation, Business TaratSecurity Analysis and Port Folio Management
Financial Derivates, Strategic Credit Managementdvahce Capital Structure, Innovative
Entrepreneurship, Corporate Financial Reportinfilirey of returns and host of other specializations
These specializations provide ample not only intdepknowledge of current trends and futurg
developments in respective areas but help studengain confidence and experience in a give

specialized areas of accounting, auditing, taxadiwh finance.

Thus students in Commerce have the flexibility twdaen their horizons in computer, internet

communication and such several streams of subjetdsed industries, commerce, banking and tradg

apart from the core subjects of study. The progsathus designed to expose students to variougstsbj

having applications in business, commerce and tthdsugh outcome based teaching and learning
process which emphasizes practical exposure rithermemorization. The project work is



compulsory for M Com students particularly in tloeifth and final semester. The students shall undigr
take projects in the area of accounting, finansivices, banking, and community services. Sud
projects will certainly help students to gain expece of practical exposure in working environment
Several add on courses in different areas of comenenanagement, business analytics etc., bringdaddg
advantages to students. A variety of activitieshsas case studies seminars, interaction with inggst

cultural activities and social activities are iage to shape the all-round development of students.
Maximum number of courses are integrated with cross cutting issues with relevant to
Professional Ethics, Gender, Human Values, Environment and Sustainability.

The benefits of choosing M Com program at REVA énsity are:

* Flexibility to choose various specialized areas exckl in such areas.

* Opportunity to work on live problems.

* Opportunity to work on business, commerce, markedimd such other related areas.

« Opportunity to be entrepreneurs with greater camfoe.

The Curriculum caters to and has relevance to Local, Regional, National, Global Development
needs.

| am sure the students choosing M Com in REVA Ursite will enjoy the curriculum, teaching and
learning environment, the vast infrastructure dmel éxperienced teachers involvement and guidance
We will strive to provide all needed comfort andhgenial environment for their studies. | wish all
students pleasant stay in REVA and grand succedbeiincareer.

Prof. Shubha A
Director, School of Commerce


The Curriculum caters to and has relevance to Local, Regional, National, Global Development
 needs.

Maximum number of courses are integrated with cross cutting issues with relevant to 
Professional Ethics, Gender, Human Values, Environment and Sustainability.
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RUKMINI EDUCATIONAL CHARITABLE TRUST

It was the dream of late Smt. Rukmini Shyama Rajunrtpart education to millions of underprivileged
children as she knew the importance of educatioth& contemporary society. The dream of Sm
Rukmini Shyama Raju came true with the establishin@nRukmini Educational Charitable Trust
(RECT), in the year 200Rukmini Educational Charitable Trust (RECT) is a Public Charitable Trust,
set up in 2002 with the objective of promoting,abishing and conducting academic activities in th
fields of Arts, Architecture, Commerce, Educati@ngineering, Environmental Science, Manageme
Studies, Legal Studies, Performing Arts and Scighd@echnology, among others. In furtherance of ¢hes
objectives, the Trust has set up the REVA GroupEdticational Institutions comprising of REVA
Institute of Technology & Management (RITM), REVAslitute of Science and Management (RISM)
REVA Institute of Management Studies (RIMS), REM#stitute of Education (RIE), REVA First Grade
College (RFGC), REVA Degree College (Evening), REVependent PU College at Kattigenahalli
Ganganagar and Sanjaynagar and now REVA UniverBityough these institutions, the Trust seeks t
fulfill its vision of providing world class educati and create abundant opportunities for the yofithis

nation to excel in the areas of Engineering, ConesmeManagement, Education, Arts and Science q

Technology.

Every great human enterprise is powered by thewisif one or more extraordinary individuals and is
sustained by the people who derive their motivatiom the founders. The Chairman of the TrustDs.

P. Shyama Raju, a developer and builder of refutegptain of the industry in his own right and the
Chairman and Managing Director of the DivyaSreeuprof companies. The idea of creating these to
notch educational institutions was born of the guftiropic instincts of Dr. P. ShyamaRaju to do fmubl
good, quite in keeping with his support to othecially relevant charities such as maintaining thg
Richmond road park, building and donating a poBtation, gifting assets to organizations providing

accident and trauma care, to name a few.

The Rukmini Educational Charitable Trust driveshwttie main aim to help students who are in pursuit
quality education for life. REVA is today a famity ten institutions providing education from PURost
Graduation and Research leading to M. Phil and Bb@rees. REVA has well qualified experienceq
teaching faculty of whom majority are doctoratebe Taculty is supported by committed administrativg

and technical staff. Over 14,000 students studipuarcourses across REVA's three campuses equippj

with exemplary state-of-the-art infrastructure azwhductive environment for the knowledge drive

community.




ABOUT REVA UNIVERSITY

REVA University has been established under the REW®iversity Act, 2012 of Government of
Karnataka and notified in Karnataka State Gazetieedd 2¥February, 2013.The University is
empowered by UGC to award degrees any branch ofvledge under Sec.22 of the UGC Act. The
University is a Member of Association of Indian Meaisities, New DelhiThe main objective of the
University is to prepare students with knowledgésdom and patriotism to face the global challengef

and become the top leaders of the country andldie gn different fields.

REVA University located in between Kempegowda In&tional Airport and Bangalore city, has a

sprawling green campus spread over 45 acres ofdadaquipped with state-of-the-art infrastructines

provide conducive environment for higher learnimgl aesearchThe REVA campus has well equipped
laboratories, custom-built teaching facilities |yuir-conditioned library and central computer tegnthe
well planned sports facility with cricket groundjnning track & variety of indoor and outdoor sports
activities, facilities for cultural programs. Thaeique feature of REVA campus is the largest redide

facility for students, faculty members and supperstaf.

The University is presently offering 24 Post GraduRegree programs, 21 Degree programs in vario§s
branches of studies and has 14000+ students sgudyivarious branches of knowledge at graduate arnp
post graduate level and 410 Scholars pursuing resézading to PhD in 21 disciplines. It has 9001w
qualified, experienced and committed faculty merabef whom majority are doctorates in their

respective areas and most of them are guiding stsigeeirsuing research leading to PhD.

The programs being offered by the REVA University well planned and designed after detailed stuc
with emphasis with knowledge assimilation, applaas, global job market and their social relevance
Highly qualified, experienced faculty and scholmam reputed universities / institutions, expemsni

industries and business sectors have contributegreparing the scheme of instruction and detailefg
curricula for this program. Greater emphasis @tiice in respective areas and skill developmestib

to respective job environment has been given wihdsigning the curricula. The Choice Based Cred
System and Continuous Assessment Graded Patte@FEGBCAGP) of education has been introduced i

all programs to facilitate students to opt for gakg of their choice in addition to the core sutgyed the

study and prepare them with needed skills. Theesyslso allows students to move forward under th
fast track for those who have the capabilities ugpass others. These programs are taught by wigll

experienced qualified faculty supported by the etgpe



from industries, business sectors and such otlgamazations. REVA University has also initiatednya
supportive measures such as bridge courses, speaighing, remedial classes, etc., for slow learser
as to give them the needed input and build in tleemfidence and courage to move forward an
accomplish success in their career. The Univelsity also entered into MOUs with many industries
business firms and other institutions seeking theip in imparting quality education through preeti

internship and also assisting students’ placements.

REVA University recognizing the fact that researdeyvelopment and innovation are the importa
functions of any university has established an pedelent Research and Innovation division headeal b
senior professor as Dean of Research and Innovaliuis division facilitates all faculty members and
research scholars to undertake innovative resgamgjects in engineering, science & technology an
other areas of study. The interdisciplinary-mustithlinary research is given the top most priorithe

division continuously liaisons between various fimgdagencies, R&D Institutions, Industries and fgcu

members of REVA University to facilitate undertasimnovative projects. It encourages student rebear
projects by forming different research groups urterguidance of senior faculty members. Some @f t
core areas of research wherein our young facultynlbees are working include Data Mining, Cloud
Computing, Image Processing, Network Security, ViZid Embedded Systems, Wireless Cens(
Networks, Computer Networks, IOT, MEMS, Nano- Etenfcs, Wireless Communications, Bio-fuels,
Nano-technology for coatings, Composites, Vibratiemergies, Electric Vehicles, Multilevel Inverter
Application, Battery Management System, LED LiggsnRenewable Energy Sources and Active Filte
Innovative Concrete Reinforcement, Electro Chemigghthesis, Energy Conversion Devices, Nang
structural Materials, Photo-electrochemical Hydroggeneration, Pesticide Residue Analysis, Nan
materials, Photonics, Nana Tribology, Fuel Mechgni©Operation Research, Graph theory, Strateg
Leadership and Innovative Entrepreneurship, FunatioDevelopment Management, Resourcs
Management and Sustainable Development, Cyber Bec@eneral Studies, Feminism, Compute

Assisted Language Teaching, Culture Studies etc.

The REVA University has also given utmost impor&ro develop the much required skills throug
variety of training programs, industrial practicase studies and such other activities that inthesaid

skills among all students. A full-fledged CareervBlepment and Placement (CDC) department wit
world class infrastructure, headed by a dynamiceegpced Professor & Dean, and supported by we

experienced Trainers, Counselors and Placementersfi

The University also has University-Industry Inteaias and Skill Development Centre headed by a Senig
Professor & Director facilitating skill related ining to REVA students and other unemployed stuslent
The University has been recognized as a Centr&itfCEvelopment and Training by NSDC (National




Skill Development Corporation) under Pradhan Mamtaushal Vikas Yojana. The Centre conducts
several add-on courses in challenging areas ofla@vent. It is always active in facilitating studsn

variety of Skill Development Training programs.

The University has collaborations with Industriesjversities abroad, research institutions, corgora
training organizations, and Government agencie$ siscFlorida International University, Okalahomg
State University, Western Connecticut Universityiivgrsity of Alabama, Huntsville, Oracle India Ltd,
Texas Instruments, Nokia University Relations, EMZMware, SAP, Apollo etc, to facilitate student
exchange and teacher—scholar exchange programeoaddct training programs. These collaboration
with foreign universities also facilitates studertts study some of the programs partly in REVA
University and partly in foreign university, viz,.Blin Computer Science one year in REVA Universit
and the next year in the University of Alabama, t3uitle, USA.

The University has also given greater importancguality in education, research, administration athd

activities of the university. Therefore, it hasaddished an independent Internal Quality division

headed by a senior professor as Dean of Internalit@uThe division works on planning, designinglan
developing different quality tools, implementingth and monitoring the implementation of these d¢yali
tools. It concentrates on training entire facutlyadopt the new tools and implement their use. THp

division further works on introducing various examtion and administrative reforms.

To motivate the youth and transform them to becamm@vative entrepreneurs, successful leaders
tomorrow and committed citizens of the country, REWrganizes interaction between students an
successful industrialists, entrepreneurs, scienistd such others from time to time. As a panhaf
exercise great personalities such as Bharat Raiwfa ® N. R. Rao, a renowned Scientist, Dr. N H
Narayana Murthy, Founder and Chairman and MentdmfoSys, Dr. K Kasturirangan, Former Chairmal
ISRO, Member of Planning Commission, Governmenndfa, Dr. Balaram, Former Director lISc., and
noted Scientist, Dr. V' S Ramamurthy, Former SeryetaST, Government of India, Dr. V K Aatre,
noted Scientist and former head of the DRDO anéniific Advisor to the Ministry of Defens®r.
Sathish Reddy, Scientific Advisor, Ministry of Defi®, New Delhi and many others have accepted o

invitation and blessed our students and faculty besby their inspiring addresses and interaction.

As a part of our effort in motivating and inspirigguth of today, REVA University also has institite
awards and prizes to recognize the services ohégac researchers, scientists, entrepreneurs,| soq
workers and such others who have contributed ritidrythe development of the society and progress (
the country. One of such award instituted by REV®iversity is‘Life Time Achievement Award’ to

be awarded to successful personalities who haveernmaark in their field of work. This award is

presented on occasion of tHeounders’ Day Celebration” of REVA University on & January of every




year in presence of dignitaries, faculty members students gathering. The first “REVA Life Time
Achievement Award” for the year 2015 has been aedrtb Shri. Kiran Kumar, Chairman ISRO,
followed by Shri. Shekhar Gupta, renowned Jourh&disthe year 2016, Dr K J Yesudas, renowned pl
back singer for the year 2017. REVA also introdute&VA Award of Excellence” in the year 2017

and the first Awardee of this prestigious awardStwi Ramesh Aravind, Actor, Producer, Director

Screen Writer and Speaker.

REVA organises various cultural programs to pronutkure, tradition, ethical and moral values to ou
students. During such cultural events the studargsgiven opportunities to unfold their hidden mée
and motivate them to contribute innovative ideastfe progress of the society. One of such cultur:
events is REVAMP conducted every year. The evehibnly gives opportunities to students of REVA
but also students of other Universities and CoBeg®uring three days of this mega event studen
participate in debates, Quizzes, Group discusss@minars, exhibitions and variety of cultural egent
Another important event is Shubha Vidaaya, - @Gation Day for the final year students of all the
programs, wherein, the outgoing students are feteil and are addressed by eminent personalities
take their future career in a right spirit, to b tgood citizens and dedicate themselves to séee
society and make a mark in their respective sphafrestivities. During this occasion, the studemts
have achieved top ranks and won medals and prizasademic, cultural and sports activities are al
recognised by distributing awards and prizes. fumders have also instituted medals and prizes fq

sports achievers every year. The physical edutatepartment conducts regular yoga classes everydp

to students, faculty members, administrative siaff their family members and organises yoga canmps f

villagers around.

Recognizing the fast growth of the university atelquality in imparting higher education, the BERG
(Business Excellence and Research Group), Singadpmseawarded BERG Education Award 2015 tq
REVA University under Private Universities categoifjhe University has also been honoured with ma

more such honors and recognitions.




ABOUT SCHOOL OF COMMERCE

The School of Commerce headed by a highly expesgfrofessor of Commerce is supported by we|
qualified faculty members. The school has the stétbe-art class rooms and a business laboratbry.

offers B. Com (Industry Integrated), B Com (Hon@asyl M Com programs. The school also has resear|gh
program leading to doctoral degree. The curricubirboth graduate and post graduate degree prograips
have been designed to bridge the gap between mpdusicademia and hence they are industry orientejl.
The B. Com (Industry Integrated) program providegpke scope to enter into a wide range of businegs
opportunities. This is reflected in various corbjeats offered within the program. The Masters dedn
Commerce not only induces research culture anc@mneurship but also provides practical exposulf
and much needed soft skills.

VISION

“To nurture leaders of eminence and successfukprégneurs through innovation academic and researc

programs in business, commerce and trade.

MISSION

To impart best quality commerce education througgtiadly and globally relevant syllabus using cuti
edge technology.

To engage in indigenous, innovative and global aede and contribute to the enrichment and
dissemination of knowledge in commerce and trade.

To collaborate with industries, experts, businésad, government and private institutions, and sujgh
others to undertake joint studies, research, ctarszyf ventures so as to facilitate students widatgr
opportunities for research, practice and placements

To work towards establishment of code of conduemndards for business ethics, for healthy custonjer
relation and social development.

To work towards establishment of code of conduemndards for business ethics, for healthy custonfer

relation and social development.



VALUES

Excellence in all our academic and research endsavo
Dedication and service to our stakeholders
Leadership through innovation

Accountability and transparency

Creating conducive academic environment with sermotto

Integrity and intellectual honesty
Ethical and moral behavior
Freedom of thought and expression
Adaptability to the change

Team-work

“Seven Deadly Sins
Wealth without work
Pleasure without conscience
Science without humanity
Knowledge without character
Politics without principle
Commerce without morality

Worship without sacrifice.”

— Mahatma Gandhi




Advisory Board

Names

Belverd E. Needles, Jr.

Ernst & Young Distinguished Professor of Accounfiiy Distinguished
Professor of Accountancy Editor, Accounting Instous’ Report (AIR)
School of Accountancy & MIS, DePaul University,

Chicago USA. Emailbneedles@depaul.edu

Shri. Ananthakrishna

Executive Chairman, Karnataka Bank Ltd, Mahaveecl€j Kankanady
Mangalore - 575002

Email: anathakrishna@ktkbank.cc

Rajendra P. Srivastava

Ernst & Young Distinguished Professor and Director
Ernst & Young Center for Auditing Research and
Advanced Technology School of Business, The
University of Kansas Lawrence, Kansas 66045
Email: rsrivastava@ku.edu

Prof. Shahzad Uddin,

Director, Essex Accounting Centre, Essex Businegs o
University Of Essex Colchester, UK.

Email: snuddin@essex.ac.uk

Prof. Jacques Richard,
Profess of Accounting, University of Dauphine, BaFrance.
Email- jacques.richard17@laposte.|

Reshma Shrinivas

Founder and Managing Director, WeCare LearningaRy Limited

# 901, Senswe Block, Elan Homes, Sarjapur Roadg&are — 560 035.
Email: reshma@wecarelearning.com; Mobile: +9153380270

Dr. Teerooven Soobaroyen

Reader in Accounting, Centre for Research in Actagn

Accountability and Governance

School of Management, Faculty of Business and Lawivérsity of
Southampton, Highfield, Southampton, SO17 1BJ, UK

Email: t.soobaroyen@soton.ac.uk

Dr Collins Ntim - BSc, MSc, MRes, PhD, PGCTHE, FHEA.

Professor of Accounting & Finance, Department ot@dumntancy University o
Huddersfield, UK

Email: c.ntim@hud.ac.uk

Prof. P. Murali

Former Vice —Chancellor, Sri Venkayeswara
University Tirupati-AP.

Email: polurumurali@yahoo.col

Prof. Sridhar Seshadri

Senior Associate Dean, Faculty and Research
Indian School of Business, Gachibowli,
Hyderabad - 500032

Email: Sridhar Seshadri@isb.edu




Dr. M. Thiripalraju

Director, Indian Institute of Capital Markets
Sakal Bhavan Marg, CBD Belapur, Navi
Mumbai - 400 614.

Email: mtrajumuppalla@yahoo.com

Prof. K.V Rao
Vice-Chancellor. AcharayaNagarjuna University, GunrtAP
Email: nu_vc@yahoo.co.in

Dr. Shanthi S K

Chair Professor - Union Bank Center for Banking ébance, Greta
Lakes University, Chennai--6303102

Email: shanthi.sk@greatlakes.edt

Mr. Nagaraj Kulkarni
Director, Compgence Bangalore
Email:- nagarjkulkarni@compegence.com




M Com (Master of Commerce) Program

Programme Overview

The commerce discipline in higher education hagegised a sea change over the past decades, with a
range of specialisations and career options engrigimecent years. Commerce education develops
the required knowledge, skills and attitudes fog #uccessful handling of trade and commerce.
Increasing industrialisation, changes in globalnecoy, increase in entry of multi-national companies
into the country and expansion of service sectdhénnational economy have resulted in an increased
demand for professionals with commerce Educati@mierce students now have a wider range of
responsibilities that span diverse job functiomsrfrfinance and banking to accounts and taxation to
logistics and even research. Due to continuatidibefalisation, national and multinational corpera
enterprises are coming out with a specific demanc€counting and allied functions for which they
are looking for Masters in Commerce. Increasinggodspects in finance and banking related sectors,
has created a greater demand for commerce education

The School of Commerce at REVA UNIVERSITY offers MCom., —apostgraduate programme to
create motivated, innovative, creative and thinkgngduates to execute the functions of accounting,
finance, logistics, banking, taxation and such fioms in various sectors of Society.

The Master of Commerce (M.Com.) programme offeteBREVA UNIVERSITY helps students to
gain practical exposure in varied branches of corneeThe programme provides accounting
experience and helps to analyze recent developnefitsancial innovations and their influence on
the effectiveness of monetary policy. It preparest to analyze and interpret financial statement of
corporate and other sectors. In addition, studastdpportunities to take up certification prograrame
offered by professional organizations, undergorirgieips and project work.

Programme Educational Objectives (PEOS)

The aim of the programme is to produeeotivated, innovative, creative postgraduates in
Commerce discipline fill executive roles of accongt finance, logistics, banking, taxation and
related functions in wide variety of organisationgh higher order critical, analytical, problem
solving and transferable skills; ability to thinigerously and independently to meet higher level
expectations of commercial establishments, acadgnadond research establishments or take up
entrepreneurial route.

The Programme Educational Objectives are to prepar¢he students to:

1. Execute and manage activities like accountingarfae, logistics, banking, taxation,
insurance etc.,
pursue for higher degrees to work in colleges, ensities as professors or as scientists in
research establishments
act as administrators in public, private and gowesnt organisations with further training
be conversant with environmental, legal, cultusakial, ethical, public safety issues
work as a member of a team as well as lead a team
communicate effectively across team members an# wader constraints
set his/her own enterprise with further training




8. adopt lifelong learning philosophy for continuoogirovement

Programme Outcomes (POS)

After undergoing this programme, a student dependig on subject specialization will be able to:

=

perform accounting and financial activities as gfandards
perform banking related activities
perform taxation and insurance activities
evaluate environmental factors that influence bessroperations
prepare and interpret financial statements
use of tools for modeling and analysis of busrdsta
apply capital budgeting techniques for investmdatisions
analyse and apply cost accounting practices teféédtive managerial decision
lead a team to ensure that projects are complatedfactorily, on time, and within budget
. conform to cultural, environmental, sustainabibityd ethical issues
. communicate across teams verbally, visually and/tiyng
. choose an appropriate online educational prograniondarther learning, participate in
seminars and conferences

©CoNOUA~WN

Program Specific Objectives — PSO

PSO 1 Demonstrate understanding of the basic concepts and theoretical knowledge used
in the different commerce and business related areas.
PSO 2 Apply different tools and techniques in solving problems related to Business.
PSO 3 Apply statistical tools and techniques for Research, Problem solving and Decision making



Program Specific Objectives – PSO 

PSO 1	Demonstrate understanding of the basic concepts and theoretical knowledge used
                in the different commerce and business related areas.
PSO 2	Apply different tools and techniques in solving problems related to Business.
PSO 3	Apply statistical tools and techniques for Research, Problem solving and Decision making



M Com (MASTER OF COMMERCE)
Scheme of Instruction

(effective from Academic Year 2018-19)

Sl
No

Course
Code

Title of the Course

HC
SC

Credit Pattern

OE

T [P

Total

Contact
Hrs

FIRST SEMESTER

M18MC1010

International Economics

HC

M18MC1020

Advanced Accounting

HC

M18MC1030

Operations Research and
Quantitative Techniques

HC

M18MC1040

Business Ethics and Corporate
Governance

HC

M18MC1050

Human Resource Managemen

H(

M18MC1060

International Business

HC

M18MC1070

Skill Development

Total Credits

SECOND SEMESTER

M18MC2010

Advanced Cost Accounting

M18MC2020

Strategic Financial Managemel

M18MC2030

Corporate Tax Planning and
Management

M18MC2040

Marketing Management

M18MC2050

Soft Skill Training

M18MC2060

MOOC / SWAYAM

M18MC2070

Summer Internship

M18MC2080

Skill Development

Total Credits




THIRD SEMESTER
M18MC3010 | Business Research Methods

M18MC3020 | Introduction to Financial
Management

M18MC3030 | Soft Skill

M18MC3040 | Skill Development

Specializations

Note 1. Choose any THREE courses in any ONE of the Sjegiimn given below and TWO courses in t
other Specialization.

ACCOUNTING
M18MC3150 Advanced Management Accountin
M18MC3160 Mergers and Acquisitions

M18MC3170 Financial Statement Analysis

M18MC3180 Advanced Auditing

FINANCE
M18MC3250 Security Analysis and Portfoli
Management

M18MC3260 Financial Derivatives

M18MC3270 Financial Markets and Services

M18MC3280 Advanced Capital Structure Theorig|

HUMAN RESOURCE MANAGEMENT
M18MC3350 Organization Development and
Change

M18MC3360 Human Resource Development

M18MC3370 Talent and Knowledge Managemen

M18MC3380 Strategic Human Resour¢
Managemer

MARKETING
M18MC3450 Service Marketing

M18MC3460 Customer Relationship Managemen

M18MC3470 Rural Marketing

M18MC3480 Retail Management

INTERNATIONAL BUSINESS
M18MC3550 Foreign Trade Management




M18MC3560

International Strategic Managemen

M18MC3570

International Business Law

M18MC3580

Forex Management

Total Credits

FOURTH SEMESTER

M18MC4010

Goods and Service Tax and
Customs Law

M18MC4020

Major Project

M18MC4030

Skill Development

Specializations

Note 1. Choose any THREE courses in any ONE of the Spegiion given below and two courses in th

other Specialization.

ACCOUNTING

M18MC4130

Strategic Cost management

M18MC4140

Corporate Financial Reporting

M18MC4150

Accounting Theory and Standards

M18MC4160

International Accounting

FINANCE

M18MC4230

International Financial Managemen

M18MC4240

Project Management & Control

M18MC4250

Risk Management and Insurance

M18MC4260

Commodity Market

HUMAN RESOURCE MANAGEMENT

M18MC4330

International Human Resource
Manaaemet

M18MC4340

Compensation Management And
Emplovee Welfare Lav

M18MC4350

Performance Management System

M18MC4360

Stress Management




MARKETING
M18MC4430 Consumer Behaviour

M18MC4440 International Marketing

M18MC4450 International Marketing Research

M18MC4460 International Advertising and Brang
Management

INTERNATIONAL BUSINESS

M18MC4530 International Trade Practice
Procedures and Documentation
M18MC4540 International Supply Chai
Management and Logistics
M18MC4550 Export and Import Finance

M18MC4560 International Business Environmen

Total Credits

Total Credits of Four Semesters

Total Credits for M Com Program

Semester Credits

I 22

1 24

I 26

A% 24

96




M Com (MASTER OF COMMERCE)
Detailed Syllabus

(effective from Academic Year 2018-19)

FIRST SEMESTER

Course Code Course Title Course
Type
M18MC1010 International Economics HC

Course Objectives:
The overall objectives of the Course are as follows

To study the key concepts, trade theories &practipplications of international trade.
Comprehend the evolution of bilateral and multilatérade agreements as well as explore the
challenges for the WTO.

To explain the financial agreements, internatiotable, capital flows and international
financial system.

To assess the linkages between International mawsméoreign economic policies and
international economic development in the globadpiction networks.

Course Outcomes:
On successful completion of the course, studerzt Isé able to:

1. Recall the key concepts of International economics.
Examine the Trade policies &working of WTO.
Identify and analyzes working of the financial agrents, international trade, capital flows
and international financial system.
Summarize the linkages between International mowésnéoreign economic policies and
international economic development in the globabpiction networks.

Course Content:

UNIT — | Basis of Trade and Classical Trade Theosgs:

Mercantilism (a brief introduction of Mercantilistéew on international trade), International Trade-
Internal & International Trade — Economic growttddnternational Trade — Features of International
Transactions — International Trade Theories —Aalisotost theory, Comparative cost theory —
Opportunity cost theory- H.O Theory — Samuelsonofs and income distribution,.




UNIT — Il Trade Policies and International Negotidgions Instruments of Trade Policy:

Gains from international trade — Terms of Tradesehhical progress and Trade — Balance of Trade —
Balance of Payments and Indian Perspectives — Htioreffects and Trade restrictions — Bilateralism
— Evaluation of WTO from GATT (a brief DescriptigrBasic Principles of WTO, Current Rounds,
OPEC & other international cartels.

UNIT Il Financial Arrangements Governing Internati onal Trade and Capital flows

International financial system: Fixed, Flexible and Managed floating exchangee reggimes,
working of international financial system under Gatandard, Bretton woods system and post-
Bretton woods. IMF and creation of SDR. Internatiorcapital flows, FDI vs Fll, Investment
strategies of Fll, Foreign investment with specédkerence to Developing Countries. FDI in India,
Payment Terms and Methods of Financing Internatidrede (Letter of Credit, Forfaiting, Factoring,
Credit Lines)

UNIT — IV International Movements

International Movements — Meaning — Goods, Seryitéisilateral transfers & capitals, Current
account — Export and Import of merchandise andigsv- role of International Movements. Foreign
Economic Policies: System, Concepts, Charactersvattiods of Formulation- Euro Dollar Market-
International liquidity-Devaluation-Internationaleading and the World debt crises. International
Economic Development & Co-operation- Developmentiroder developed countries-United Nation’s
Financial Programs-Economic Union and communities.

Reference Books:

International Economics: Kindleberger's

International Economics: Paul R. Krugman

WTO Annual Reports, Geneva.

Pomfert, R, International Trade, Blackwell, Cardge, USA 1993.
Sodersten B and Reed G, International Economics, Whion 1994

Course Code Course Title Course

Type
M18MC1020 Advanced Accounting HC

Course Objectives

The objectives of the course are to:

1. Understand the accounting procedure of share dpehtigres in a company.

2. Understand, apply and critically evaluate finaneietounting techniques.

3. 3.ldentify the constraints and prioritize superwstechniques and tools to best manage the
existing risks in light of these constraints.
This course is to familiarize students with bankiimgurance practice and procedure. The
course also enables the students to understanpatit® of insurance contract and different
insurance company operations.




Course Outcomes:

On successful completion of the course, studerat sk able to:

To know the accounting treatment of issue, allotnaernl underwriting of shares and
debentures of a company.

To understand the need and accounting treatmenvestments in a company.

To facilitate and enhance the accounting and filshneporting processes

Evaluating ethical issues and dilemmas related a&okimg, insurance and electricity
companies.

Course Content:

Unit 1: Accounting for Shares and DebenturesShare Capital, Follow on Public Offer & Rights
Issue, Buy-back of Shares, Issue & Redemption efeéRence Shares, Debentures-Issue and
Redemption, Underwriting of Shares and Debent\fidseory and Problem)

Unit 2: Investment Accounts: Investment Accounts: Need and Significance of itmest accounts
- Provisions of Indian Accounting Standard-13 - éwcting Treatment - Treatment of
Brokerage and Expenses - Investment ledger — Eghidyes accounts - Bonus Shares -
Right Shares. (Theory and Problem)

Unit 3: Presentation of Financial Statements:Meaning and Objective of Financial Statement,
Component of Financial Statement, Frame Work, Uaedstheir Information Needs, Part | —
Form of Balance Sheet, Part Il — Form of Statemantrofit and Loss, Managerial
Remuneration. (Theory and Problem)

Unit 4: Accounting for Banking, Insurance and Electricity Companies: Accounts of a Banking
Company (as per banking Companies Regulation A&tkounts of General Insurance
Companies (as per Insurance Act) including Stockiateon. (Problem)Accounts of an
Electricity Company (as per Electricity Act) (Thgpr

Recommended Books:

. Accounting for Managers, Maheswari and Maheswaka¥ Publishing House Limited,

. Accounting for Managers, Jawahar Lal, Himalaya Bhihg House, @ edition
Fidnancial Accounting — A Managerial Perspective N@rayana Swamy, Prentice Hall India,
3 edition

. Financial Accounting, PC Tulsian, Pearson Educaticdiia, ' Edition

. Advanced Accountancy, Mukerjee & Hanif, Tata McGridill Publications.

. Advanced Financial Accounting, Dr S.K.Paul, CenRablications.

Reference Books:

1. R.L. Gupta and M. Radhaswamy, Advanced Account&utan Chand & Sons, New Delhi.

2. M.C. Shukla, T.S. Grewal and S.C. Gupta. Advancedofints, S. Chand & Company, New
Delhi.

3. Fundamentals of Advanced Financial Accounting, R.®illai, Bagavathi, S. Chand &
Company




Course Code Course Title Course
Type
M18MC1030 Operations Research and HC
Quantitative Techniques

Course Objectives:
The overall objectives of the Course are as follows

To apply mathematical averages like arithmetic mganmetric mean, harmonic mean and
positional averages like median, mode and partitednes.

To analyse and synthesise the absolute and retatdasures of dispersion and skewness and
also correlation and regression.

To comprehend the models and modeling in OperatR@s®arch and Linear programming.
To gain knowledge about Transportation Models assighment problems.

Course Outcomes:

On successful completion of the course, studerat sk able to:

Employ the mathematical averages and partitionesand compare the various measures of
central tendency.

Appraise and construct the absolute and relativasomes of Dispersion and Skewness and
relate to Correlation and Regression.

Predict the models and modeling in Operations RebBeaand summaries Linear
programming.

Reproduce the general structure of transportationfssignment problems.

Course Content:

Unit-1:  Descriptive statistics: Measures of central tendency: Average: Conceptpe3y-—
Mathematical Averages: Arithmetic Mean, Median, Mo@No grouping table method).
Partition Values: Quatrtiles, Deciles and Percentii€omparison of the Various Measures
of Central Tendencies. (Theory and Problem)

Measures of Dispersion: Standard Deviation — Variance — Coefficient of idace,
Skewness: Relative measures of skewness- Karl-s@eaCoefficient of skewness.
Correlation and regression: Scatter Diagram, KadrBon’s coefficient of Correlation (One
way table only), Rank Correlation, Concurrent D#wgia - Regression: Method of Least
Squares. (Theory and Problem)

Operations ResearchDefinition, scope of Operations Research, chargstics, advantages
and limitations. Quantitative approach to decisioraking, models & modeling in
Operations Research. Linear programming, Struafli@ear program model, Assumption,
Advantages, Limitations, General mathematical mo@eidelines for formulation of linear
programming model, graphical method, algorithm gOifilistrative problems) Duality in
linear Programming. (Theory and Problem)

Transportation Models and Assignment Transportation problem, General structure of
transportation problem, methods of finding initissic feasible solution (NWCM,LCM &
VAM), test for optimality (MODI Method), degeneraétheory only), Assignment problems,
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Introduction, General structure. Problems on mimation & maximization. (Theory and
Problem)

Reference Books:

1. Sharma JK, Quantitative Techniques, McMillan Putilig House.

2. Vohra ND, Quantitative Techniques in ManagementaWMaGraw-hill Publishing
Company.

3. Gupta, S.P. Statistical Methods, S. Chand & Soesy Belhi.
Tulasian P.C., and Vishal Pandey, Quantitative miggles — Theory and Problems,
Pearson Education, New Delhi.
Gupta and Khanna “Quantitative Techniques for BessrManagers”, PHI, New
Delhi.
Anderson, Sweeney, Williams, Quantitative MethamtsBusiness, Thomson.
Sharma JK, Operations Research, McMillan Publiskingse.
Barry Render, Ralph Stair and Michael Hanna, Qtetite Analysis, Pearson

Course Code Course Title Course

Type
M18MC1040 Business Ethics and Corporate HC
Governance

Course Obijectives:
The overall objectives of the Course are as follows

To distinguish between ethics, morals, codes ofluohand the law.

To explore models that supports ethical decisiokinggand their limitations and examine the
evolution of governance and its practice.

To understand corporate social responsibility amthpthropy.

To consider the role of business in relation taosthCSR, human rights & sustainability.

Course Outcomes:

On successful completion of the course, studerzti Isé able to:

1 Understand ethical components of managerial dectisiaking and Develop thinking and
analytical skills using ethical frameworks

2 Identify and recognize different codes and comeritin UK and USA on Corporate
Governance

3 Express different codes and committees in Indi€orporate Governance

4 Analyze the role of CSR in India and its sustailigbi

Course Content:

Unit 1: Business Ethics Meaning of ethics-Business ethics- Relation betwethics and business
ethics-Evolution of business ethics-Nature of besin ethics-Scope-Need and purpose-
Importance- Principles of Business ethics- Advaesagf Managing Ethics in Workplace-
Factors Causing Unethical Behavior-Important Factd®@f Building An Ethical
Infrastructure-Code of Ethics- Conditions for makicode of Ethics- Code of Conduct for
Professional Groups-Ethics in particular fieldsapplication-Finance and Ethics-Ethics and
Conflict of Interest-Ethics Audit. (Theory only).




Unit 2 : Corporate Governance Meaning — Need — Importance — Theories of CG-Cae
Governance (CG) mechanism - CG Systems - IndianehaidCG —Issues in Corporate
Governance- Emergence of Corporate Governanceel@awents in USA and UK — Role
of World Bank — OECD Principles — McKinsey — SarbsiOxley Act 2002 — World
Committees on CG — The Cadbury Committee, The ribxay Committee, The Hampel
Committee, - Principles of good CG and Code of peattices. (Theory only).

Unit 3: Corporate Governance in India: Historical perspective — Indian Committees and
guidelines on CG — Naresh Chandra Committee —ydasmMurthy Committee — J.J. Irani
Committee — Kumara Mangalam Birla Committee —Kob&hindra Committee- MCA
Voluntary Disclosure Practices-Companies Act 2068 €G- The CIl initiatives — SEBI
initiative — CG practice in India - Board of Ditecs and their role in CG — Composition of
Board - Independent Directors — Revised Clause #9istng agreement — Audit
Committee - Composition of Audit Committee — Roleé wwvomen directors in Board.
(Theory only).

Unit 4: Corporate Social Responsibility Evolution of CSR in India-Types and nature ofiabc
responsibilities, - CSR principles and strategimesdels of CSR, Best practices of CSR,
Need of CSR, Arguments for and against CSR, CSRdian perspective- Corporate Social
Responsibility and Companies ACT, 2013 - |Indian neples- CSR in
Malaysia,Singapore,South Africa and United Kingdoffiheory only).

Reference Books:

1. Corporate Governance: principles, policies amdfgres — Fernando A. C, 2/e, Pearson, 2011.

2. Business Ethics and Corporate Governance - GBokh Tata McGraw-Hill, 2012.

3. Corporate Social Responsibility: A Study of C8Ractices in Indian Industry, Baxi C. V &
Rupamanijari Sinha Ray, Vikas Publishing House, 2012

4. Business Ethics and Corporate Governance — laedaS, Excel BOOKS.

Course Code Course Title Course

Type
M18MC1050 Human Resource Management HC

Course Objective:

The objective of the course is to familiarize thadents about the different aspects of managing
people in the organizations from the stage of aifijom to development and retention.

Course Outcomes:
On successful completion of the course, studerat Isé able to acquaint with:

a) Basic HR concepts and job analysis

b) process of recruitment and selection,

¢) training and development and employee benefits

d) importance of employee welfare and grievanoelsathics in HR




Course Content:

UNIT — | Human Resource Management- Significance and Scope — Objectives and Funstion
Personnel Management Vs HRM — Global Human ResoiMeeagement — Strategic Human
Resource Management. Job Analysis: Job Descriptidab Specification — Job Evaluation- Human
Resource Planning - Human Resource InformationeByst

UNIT — Il Recruitment, Selection and Performance Appraisal: Objectives — Sources - Selection:
Objectives — Selection Procedure — Selection Téstliction and Placement — Performance
Appraisal: Objectives — Methods — Constraints

UNIT — [ll Training and Development: Objectives — Training Needs Assessment — Design of
Training — Evaluation of Training — Human Resourbevelopment - Career Planning and
Development — Compensation Management — Employeefig

UNIT — IV Contemporary Issues in HRM: Knowledge Management — Work life balance — Ethics
in HRM - Technology and HRM — Human Resource Aud@uality Management and HRM

Reference Books:

David A, Decenzo., and Stephen P. Robbins, Humaoiee Management, John wiley and
sons, Inc., New York.

Gary Dessler, Human Resource Management, Pearsaafiwh Pvt. Ltd., New Delhi.

Pravin Durai, Human Resource Management, Pearsocaidn, New Delhi.

Biswajeet Pattnayak, Human Resource ManagemenitiéeHall of India private Limited,
New Delhi.

Aswathappa K., Human Resource and Personnel Maradeirata Mc Graw Hill Publishing
Company Limited, New Delhi.

Subba Rao P., Essentials of Human Resource Managemnd Industrial Relations: Text
Cases and Games, Himalaya Publishing House, Mumbai.

Course Code Course Title Course

Type
M18MC1060 International Business HC

Course Objectives:

1. Students will be able to building their knowledderdernational Business.
2. Students will be able to explore the global envinent.

3. Students will learn and explore the system ofifprérade

4. To comprehend the global business trends.

Course Outcome:

On successful completion of the course, studerzti Isé able to:

Identify and recognize the operations of internaidusiness.
To Interpret the MNC structure globally.

Understand the existing financial system in fordigule.
Relate to the current international business trends




Course Content:

UNIT-I International Business: Meaning -Evolution — Nature of international mess -
Reasons and stages of internationalization — [Riffee between domestic and
International Business- Modes of Entering Inteia Businesstnternational business
analysis — Modes of entry — Exporting - Licensing Franchising — Contract
manufacturing — Turnkey projects — Foreign direovestment — Mergers and
acquisitions and joint ventures — Comparisons fént modes of entry. (Theory only)

Globalization : Meaning - Definitions - Features —Stages — Staf@sarkets production
— Investment and technology globalization — Advgetaand disadvantages -Methods
and essential conditions for globalization — Glatalon and India.MNCs and
International Business: Definitions — Distinctiom@ng Indian companies- MNC- Global
companies and TNC -Organizational transformatioderits and demerits — MNCs in
India-Globalization Policy Issues. (Theory only)

UNIT-1Il  Foreign Trade: Process - Documents - Regulations regarding itagord exports and
financing techniques— Imports and export Bank$ieDfinancial institutions focusing
on exports (ECGC, EXIM bank- functions and roleBxchange rate determination
(concept only) - Capital account convertibility foept). Balance of trade and payments.
Disequilibrium’s and measures for rectificationh€bry only)

Future of International Business: Introduction- Virtual International Business- China
India- China- Threat or opportunity to India- Indohina Collaboration- Global
Economic Recession- Future of Global Business. 1@Gtimg and Evaluation of
International Business: Control of MNCs- Performanmdicators- Organizational
Structure and relationships — Control Mechanis(fifieory only)

Reference Books:

John D. Daniel and Radebangh Lee H: Internationaii®ss, Addison Wesley

Bhalla V.K.: International Business Environment &na@nagement, Anmol publications

Anant K. Sundaram & Stewart black: International sBess Environment
Prentice Hall India, New Delhi.

Subbarao.P: International Business ,Himalaya PuiblisHouse, New Delhi.

Ajitabh: Global Competitiveness, Excel Publishingude, New Delhi.

Dewan: International Business Management, DiscoRaitylications, New Delhi

Boxed Set: International Business and Managemagie Sublications.

Course Code Course Title Course

Type
M18MC1070 Skill Development RULO

Note: The students will have to undergo Skill Developtraurse being conducted by

the Training and Placement Ceatrine University.




SECOND SEMESTER

Course Code Course Title Courss

Type
M18MC2010 Advanced Cost Accounting HC

Course Objectives

To provide the students with an in-depth knowledfyjeadvanced approaches of Cost
Accounting.

To enable them to apply costing methods and tedesigto assist management for
taking appropriate decisions.

Explain the concept and role of cost accountindpébusiness management of manufacturing
and non-manufacturing companies.

Course Outcomes:

On successful completion of the course, studerzti Isé able to:

Express the place and role of cost accountinggmibdern economic environment.
Differentiate methods of schedule costs per unitpafduction, Differentiate methods of
calculating stock consumption.

Interpret the impact of the selected costs method.

Identify the specifics of different costing methods

Course Content:

UNIT-1 : Introduction: Cost Accounting: Nature and Scope, Need, Objectiv€nst Concepts —
Installation of Costing System — Cost Accountirgréglationship with Financial Accounting
and Management Accounting Cost Accounting Standa@isst Classification — Cost Sheet -
Books of Accounts — Integral and Non Integral Aatiing - Reconciliation of Cost and
Financial Accounts. (Theory and problem)

Process Costing:Process Costing: Meaning, Features, ApplicabiRygs and Cons — Unit
Costing Vs. Process Costing — Job Costing Vs. Beogeosting — Normal Loss and
Abnormal Loss - Process Accounts with Stocks —riRtecess Profit — Equivalent
Production — First In-First out Method (FIFO) andehage Method — Joint Products and By-
products. (Theory and problem)

Material Costing: Material Costing EOQ model. Pricing of raw material. ABC Analysis-
Need for emergence of ABC - Concept of ABC - Kapdawal Cooper's Approach to ABC -
Cost Drivers and Cost Pools - Characteristics ofCABAllocation of Overheads under
ABC - Steps in ABC System - Traditional Versus AB@proach to designing a costing
system - Implementation of ABC and its Benefits€dty and problem).

Cost Audit and Reporting: Cost Audit: Meaning - Importance - Scope -
Functions/Objectives - Types - Advantages - CostiA¥s. Financial Audit - Audit

Program - Audit Procedure - Audit Report. Auditifgchniques: Vouching - Check Mark
and Ticking - Test Checks - Audit Notes and Questares. Cost reporting: Meaning -
General Principles [Basic Rules] - Reporting tof@i#nt Levels of Management - Forms of
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Reporting - Classification of Reports: According Eorm, According to Contents,
According to Frequency of Reporting - External Répo Internal Reports - Review of
Reports (Theory only).

Reference Books:

1. Cost Accounting :Theory and Practice - BhabaReherjee, 12/e, PHI.

2. A Text book of Cost and Management Accountiriyera M. N, 11/e, Vikas.

3. Financial Statement Analysis and Reporting - M@hRao P, PHI, 2011.

4. Cost Management :A strategic Approach - Vaidy& SSuveera Gill Macmillan 2010.
5. Cost Accounting- Jawaharlal, & Seema Srivastaie, TMH.

6. Accounting & Costing for Management — Sinha PEKcel BOOKS, 2010.

Course Code Course Title Course
Type
M18MC2020 Strategic Financial HC
Management

Course Objectives:

To acquaint the students with concepts of Finantiahagement from strategic perspective
and familiarize various Techniques and Models ohi8gic Financial Management.

To familiarize the students with the working capiteanagement.

To understand the concept of cash managementyabbes and Credit Evaluation.

To learn the basic concept, factors and theoriebvidend policy.

Course Outcomes:

On successful completion of the course, studerat sk able to:

Describe the corporate strategy.

Estimate the Working Capital requirement.
. Prepare Cash Budget and apply the cash managemdeptan
. Analyze the dividend decisions.

Course Content:

Unit I Financial Policy and Corporate Strategy : Strategic decision making framework, Strategy
at different hierarchy levels, Financial Plannifrgerface of Financial Policy and strategic
management, Balancing financial goals vis--visaunsble growth, Principles of Valuation.
(Theory only).

Unit Il: Working capital management: Meaning- Importance-Advantages and disadvantages —
Factors affecting working capital — calculation@perating and Cash cycle Determination
of level of current assets. Current asset finangpiolicy - Short term financing of working
capital, long term financing of working capital. Yong capital leverage - Problems on
maximum permissible bank finance as per Tandon dtiesn recommendations -
Estimation of working capital requirements - Workircapital leverage. (Theory and
Problem).

Unit lll: Cash and Credit Management: Cash Management — Forecasting cash flows — Cash
budgets, long-term cash forecasting, monitoringectibns and receivables, optimal cash
balances — Baumol model, Miller-Orr model, Strag¢egfor managing surplus fund.
Receivables Management — Credit management throwggtit policy variables, marginal
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analysis, Credit evaluation: Numerical credit sagrand discriminate analysis. Control of
accounts receivables, Problems on credit grantaegstbn. (Theory and Problem).

Unit IV: Dividend Decisions: Introduction, Objectives of Dividend Policy, Praeti considerations
in Dividend Policy, Theories on Dividend Polici@gaditional approach, Walter Approach,
Gordon Model and MM approach- Dividend discount ele&tability of Dividends, Target
Payout and Dividend Smoothing: Linter's Model ofr@arate Dividend Behaviour, Forms
of Dividends, Share Split, Buyback of Shares, Dévid Policy Analysis: (Theory and
Problem).

Text Books:

1. Financial Management - Prasanna Chandra, 8/e, 2@HL.
2. Financial Management - M.Y. Khan & P.K. Jairg,6fMH, 2011.
3. Financial Management - I.M. Pandey, 10/e, Vilz&4,1.

Reference Books:

1. Financial Management: Theory & Practice - Brigh&a Ehrhardt, 10/e, Cenage Learning, 2004.
2. Corporate Finance: Ross, Westerfield & JaffeiHT— 8/e, 2010

Course Code Course Title Course
Type
M18MC2030 Corporate Tax Planning and HC
Management

Course Objective:
The overall objectives of the Course are as follows

To give an understanding of the relevant provisiohDirect Tax Code and to introduce
practical aspects of tax planning as an importaamagerial decision-making process.

It will provide understanding of direct tax inclimgj rules pertaining to and application to
different business situations.

To expose the participants to real life situatiomsolving taxation and to equip them with
techniques for taking tax-sensitive decisions.

Making students conversant with the concept of @a@ie tax planning, Indian tax laws and
their implications for corporate management.

Course Outcomes:
On successful completion of the course, studerat sk able to:

Identify the tax consequences relating to the foionaof a corporation and calculate a
corporation’s taxable income and tax liability.
Identify the tax consequences and planning stresesggsociated with corporate
distributions—including dividends, redemptions, digdidations.
differentiate various decisions like owning or iegs purchase of an asset through
installment or hire purchase etc,

. Analyze a complex corporate tax situation, identify pertinent tax compliance and planning
issues, apply the law and suggest appropriateegtesst




Course Content:

Unit 1- Introduction of Tax Planning: Meaning of tax planning and management, tax ewaand
tax avoidance; Nature and scope of tax planning raadagement in the corporate sector;
Justification of corporate tax planning and manag@m(Theory only).

Unit 2- Assessment of CompaniesResidential Status and incidence of Tax, Comprnabf
corporate tax: Deductions available to corporagessee, Computation of taxable income of
companies; Computation of amount of corporate i@hility; Minimum Alternate Tax; Tax
on distributed profits of domestic companies; Taxrecome distributed to unit holders. - Tax
Planning and Specific Management Decisions: Impbos of Tax concessions and
incentives for corporate decisions in respect tfregeup a new business, location of business
and nature of business. (Theory and Problem).

Unit 3-Tax Planning and Financial Management Decisins Capital structure decisions; Dividend
Policy; Bonus Share; Investments and Capital G&wing or leasing of an asset; purchase
of assets by installment system or Hire Systemctrage of an asset out of own funds or out
of borrowed capital; manufacturing or buying; Rejpgj, replacing, renewing or renovating
an asset; Sale of assets used for scientific l®@se8hutting down or continuing operations.
Private equity. (Theory and Problems).

Unit 4- Business Reorganisation Tax Planning in respect of amalgamation or degmerof
companies, Slump sale, conversion of a firm inwompany. Transfer Pricing: Overview of
Indian transfer pricing Foreign Collaboration andouble Taxation Relief: Foreign
collaborations and incidence of taxation on domsestimpanies; provisions for relief in
respect of double taxation. (Theory and Problem).

Reference Books:

. Srinivas.E.A, Corporate Tax Planning, Tata McGrai;, H

. Singhania,Vinod. K,Taxmann’s Direct Taxes, Law &étice.

. Ahuja. Girish&Ravi Gupta, Bharat’s Professional Apgch to Direct Taxes, Law & Practice,
Bharat Law House Pvt. Ltd.

. Lal. B. B & N. Vashisht, Direct Taxes Income Taxe®ith Tax and Tax Planning.

. Taxman, The Tax and Corporate Law Weekly.

. Bhagmati Prasad, Direct Taxes And Laws And Practishwa Prakashan,

Course Code Course Title Course

Type
M18MC2040 Marketing Management HC

Course Objective:

The objective of the course is to impart the coteep marketing in terms of strategies for prodgict
services management. The students can also learnskitls of personal selling & customer
management.




Course Outcomes:
On successful completion of the course, studerat sk able to:

1. concepts of marketing management

2. to analyze markets and design customer driveresfies

3. to communicate the decisions towards business dgwveint with superior customer
value.

Course Content:

UNIT -1 Introduction: Evolution of marketing concept; Nature and scopenarketing; 4Ps
of marketing mix; Marketing environment; Segmentirigrgeting and positing;
Consumer behavior Models; Buying motives ; Typesbhoying behavior; Factors
influencing buyer behavior.

Marketing mix: Product mix and product line decisions — Branding packaging
strategies — Product life cycle (PLC); Price mikcP objectives; Factors influencing
pricing policies; various pricing methods. Functaof channels; Channel selection;
Channel design; Promotion mix; Selection of adgerj media and agency —
Purposes and tools of sales promotion — Procegsrebnal selling — Public relations
— E-CRM.

Issues and Developments in Marketing:

Issues and Developments in Marketing: Social, cathiand legal aspects of
marketing; Rural Marketing International marketinGreen marketing; Virtual
Marketing, Relationship marketing, Social Media daather developments of
marketing,Interactive Content Marketing, Storytelling. RoleAgtificial intelligence

in Marketing.

Services Marketing and Marketing Research:Features of services — Goods Vs,
Services marketing — 7Ps of marketing mix in HdBalnking and Travel Industries —

Marketing Information System (MIS): Components ofSM Nature and Scope of

Industrial Marketing Research; Marketing Reseanmdtéss.

Reference Books:

1. Philip Kotler: Marketing Management — Analysis, qohéng, implementation, and Control,
Prentice Hall of India, New Delhi.
Ramaswamy, V.S.: and Namakumari: Marketing ManagermePlanning implementation
and control, Mc Millan India Ltd., New Delhi.
Govindharajan, Marketing Management, PHI, New Delhi
Gandhi, J.C., Marketing — A managerial introductidata Mc Graw Hill, New Delhi.
Panda, Marketing Management, Excel Publicationsv Delhi.
Valarie A, Ziethaml and Mary Jo Bitner, Servicesrkiding, Tata Mc Graw Hill, New Delhi.




Course Code Course Title

M18MC2050 Soft Skill

Note: The students will have to undergo Skill Developimayurse being conducted by Training and

Placement cell of the University.

Course Code Course Title Course

Type
M18MC2060 MOOC / SWAYAM RULO

MOOC / SWAYAM Online Courses: Globally, MOOC (Massive Open Online Course) platie
are gaining much popularity. Considering the poptylaand relevance of MOOCs, Government of
India has also launched an indigenous platform, SWW. SWAYAM (Study Webs of Active
Learning for Young Aspiring Minds) is basically antegrated MOOCs platform for distance
education that is aimed at offering all the courses school level (Class I1X) to post-graduation
level. The platform has been developed collaboegtiby MHRD (Ministry of Human Resource
Development) and AICTE (All India Council for Tedbal Education) with the help of Microsoft and

is capable of hosting 2,000 courses.

A student shall register and successfully compéetg of the courses available on SWAYAM /

MOOC. Student shall inform the MOOC / SWAYAM coardtor of the school about the course to
which he/she has enrolled. The duration and cragfitthe course shall vary depending upon the
agency offering MOOC / SWAYAM courses. The studgmbuld submit the certificate issued by the

agency offering SWAYAM / MOOC courses to the Coartor of the school, the grades obtained in

the course shall be forwarded to concerned auyhofithe University.

Course Code Course Title Courseg
Type
M18MC2070 Minor Project HC
(Summer Internship —I)

Course Objective:

To carry out the research under the guidance ddrsigor and in the process learn the techniques of
research.




Course Outcomes:
On successful completion of the project, the sttdball be able to:

1. Familiarize with literature search

2. Conduct the experiments related to researclicantulate computational techniques
3. Interpret the primary data.

4. Write report and defend the research findings.

Project:

Each student or a group of maximum of 3 studenliscivoose the topic of research and work under
the guidance of allocated faculty member. Thegmtoghall preferably be application oriented or
industry need based that could be useful to thietsocin case of industry need based project ér R

D project, the student may opt co-supervisor framdoncerned industry / research institution as th
case may be. The student will have to make a pirdiryp survey of research done in broad area of
his/her area of interest and decide on the topoimsultation with his/her supervisor(s). The ptoje
work floated should be completed within 16 weekd project report has to be submitted within the
stipulated date by the University/ within 18 weeKsichever is earlier. The student has to meet the

concerned supervisor(s) frequently to seek guidamzk also to produce the progress of the work

being carried out. The student should also subroigess report during™sveek and 10 week of the

beginning of the semester and final draft repothindings by 18 week. After the completion of
the project the student shall submit project repothe form of dissertation on a specified datehzy
School.

Course Code Course Title Course

Type
M18MC2080 Skill Development RULO

Note: The students will have to undergo Skill Developtremurse being organised by the school or
Training and Placement cell of the University.




THIRD SEMESTER

Course Code Course Title Course

Type

M18MC3010 Business Research Methods HC

Course Obijectives:

The overall objective of the Course is as follows:

To develop understanding of the basic frameworkresfearch process and also various
research designs and techniques.

To identify various sources of information for fis¢ure review and data collection.

To know and different measurements and samplifgnigoes

To know the different techniques for analyzing ipesis and know how to Write a
research report and prepare a project report

Course Outcomes

On successful completion of the course, studerzt Isé able to:

Clearly identify and analyses business problemsidedtify appropriate and effective ways

to answer those problems

Understand and apply the major types of researsigee and Formulate clearly defined
research questions

Analyse and summarise key issues and themes fratingditerature

Understand the ethical issues associated withahdurt of research and Be able to formulate
and present effective research reports

Course Content:

Unit-1:

Business ResearchBusiness Research: An overview —Unit of Analysiss&arch process,
problem formulation, management problem v/s. resegroblem, Steps involved in
preparing business research plan/proposal. BusiRessarch Design: Steps involved in a
research design Exploratory research: Meaning, suitability, collent hypothesis
formulation. Descriptive research: Meaning, typésdescriptive studies, data collection
methods Causal research: Meaning, various typexmérimental designs, types of errors
affecting research design. Analytical researchrobhuction to analytical research. (Theory

only)

Sampling & Scaling: Sampling and sampling distribution: Meaning, StapsSampling
process, Types of Sampling - Probability and nawbpbility Sampling Techniques,
validation of sample size. Data collection: Primanyd Secondary data Data collection
Methods — Observations, Survey, Interview and Qoiesaire design, Measurement &
Scaling Techniques: Nominal Scale, Ordinal Scaiégral Scale, Rating Scale, Attitude
measurement — Likert's Scale, Semantic Differenalale, Thurstone-equal appearing
interval scale, MDS — Multi Dimensional Scalingh@ory Only)




Unit-3: Testing of Hypothesis and Statistical Meastes: Hypothesis Testing for means and
proportions for small samples and large samples;s@iare test. ANNOVA test, Z Test
and T Test- Definition of Statistics, Business iStats and scope, Application of Statistics in
Financial Decision making, Time Series, Modé@he Series, Trend Seasonal Variation and

Forecasting Tests of consistency, Correlation Techniques, Rsipa analysis Index
Relatives. (Theory and Problem)

Unit 4: Report writing: Importance, qualities of a good report, contelis ieport, types of reports,
bibliography Appendices. Preparation of researdp@sals for funding; funding agencies
for research. Preparation of Research Articlespidslication. Ethics in research - Copy

right — royalty - Intellectual property rights apatent law — Reproduction of published
material — Plagiarism - Citation and acknowledgeim@rheory only)

Reference Books:

.S C Gupta, Fundamentals of Statisti<=gition Himalaya Publications
Kothari, C.R.(2008). Research Methodology: Methawld Techniques. Second Edition.
New Age International Publishers, New Delhi.
Business Research Methods—Donald R. Cooper & Pam8tzhindler, 9/e, TMH,2007.

Course Code Course Title

M18MC3020 Introduction to Financial
Management

Course Objectives:
The objectives of this course are to:

Discuss the functions of financial system and vasioconcepts of finance.
Understand the concept of capital budgeting process

. Impart the students with the practical knowledgéraincial strategy.

. Acquaint the students with the concept of budgetanirol.

Course Outcomes
On the successful completion of this course, théent shall be able to:
Describe the various concepts of finance.
. Enumerate the capital budgeting process.
. Ascertain the application of financial strategy.
. Apply the practical knowledge of budgeting.

Course Content:

Unit 1: Basics of Indian Financial Systemindian Financial System- Functions of Financiateys
— Concepts in Finance- The fundamental principlénaince. (Theory only)

Unit 2: Investment Analysis: Capital budgeting process- key steps in projectappl — Goals and

benefits- Investment Criteria- Analysis of Risk es€of Capital. (Theory only)




Unit 3: Financing Strategy: Financing strategy — Capital structure — Finaniastruments —
Methods for raising finance. Sources of Finarteguity capital, Preference capital, term
loans, debentures. Working capital advances. (RifRpbblems)

Unit 4: Budgetary Control: Budget and Budgetary control-Flexible Budget —Chsldget -Zero

based budgeting- performance Budgeting-. (SimpbdlEéms)

Reference Books:

1. S.N Maheswari, Maheswari S.K- Financial AccoogtiVikas publications

2. Khan and Jain — Financial Management- Tata MoGaill

3. S.K. Bhattacharya, John Dearden —Accountingrmfanagement Text and cases, Vikas
Publications

4. Rajiv Srivastava, Anil Misra- Financial ManagearheOxford University press.

Course Code Course Title Courss

Type
M18MC3030 Soft Skill RULO

Note: The students will have to undergo Skill Developimasurse being conducted by Training and
Placement cell of the University

Course Code Course Title Course

Type
M18MC3040 Skill Development RULO

Note: The students will have to undergo Skill Developt@urse being conducted by

Training and Placement cell of thaversity.




SPECIALIZATIONS

ACCOUNTING

Course Code Course Title

M18MC3150 Advanced Management
Accounting

Course Objectives

The overall objectives of the Course are as follows

1. To comprehend about the pricing strategies andnittods of pricing and also the role of
management accountant in product pricing.

2. To analyse cost-volume-profit as an important fooimanagerial planning and decision
making and also the relevant information whichuseful to evaluate alternatives.

3. To evaluate the preparation of various budgetssgnthesise about standard costing and
variance analysis.

4. To evaluate the concept and perspectives of BathBcerecard and Benchmarking process.

Course Outcomes:

On successful completion of the course, studerzt Isé able to:

Explain the pricing policy, process and the methafdsricing.

Relate to cost-volume-profit analysis and informatielevant to pricing decisions.
Justify the preparation of budgets, Standard cgstind variance analysis.
Interpret the concept of Balanced Scorecard andlBuarking.

Course Content:

Unit 1: Pricing Strategies in Decision Making:Pricing strategies: Pricing policy, process, Rold a
methods: cost plus pricing, Margir@st pricing, pricing for target rate of returndad value
method of pricing, differentiatost pricing going rate pricing, opportunity cosicing,
standard cost pricing, customapyicing, pricing strategy for Export oriented praoth)
methods of export pricing, pricingirategies for new products, management accourtmnt
in product pricing. (Theory and Problems)

Unit 2: Cost Volume Profit Analysis Relevant cost, Product sales pricing and mix,itiivg factors,
multiple scarce resource problems, Decisions aladigrnatives such as make or buy,
selection of products, etc. Pricing Decisions PRgciof a finished product, Theory of
price, pricing policy, Principles of product priginnew product pricing, pricing strategies,
Pricing of services, Pareto analysis. (Theory amdbeéms)

Unit 3:Budgets and Budgetary Control The budget manual, Preparation and monitoring
procedures, Budget variances, Flexible budgets-Gagigets, Capital expenditure budget,
Master budget-Standard Costing and Variance AmglyBypes of standards and sources of
standard cost information; evolution of standacdsitinuous -improvement; keeping standards
meaningful and relevant; variance analysis; dispasfa variances. Investigation and
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interpretation of variances and their inter relasioip, Behavioural considerations. (Theory and
Problems)

Unit 4: Balanced Scorecard and Benchmarking:BSC: Introduction, drawback of traditional
financial measures, attributes to gquetformance measurement system, concept of balanced
score card, perspectives of B.&@d implementation of Balanced score CaB@nchmarking
— Concepts, Benchmarking process, Impact on Indiaiustry, Types ofBenchmarking
(Theory only)

Reference Books:

1. Cost Accounting — Khan M. Y and Jain P. K, TMH.

2. Principles and Practice of Cost Accounting - tBharyya, 3/e, PHI.

3. Cost and Management Accounting- Arora M. N, @nthrged and Rev. ed., HPH.
4. Managerial Accounting- James Jiambalvo, 2/egWihdia Pvt. Ltd.

Course Code Course Title Course

Type
M18MC3160 Mergers and Acquisitions SC

Course Obijectives:-

Provide students with a fundamental understandifd&A type’s synergies value creation
concepts.

Explain the role of M&A in corporate valuation atikir strategies.

Overview of Corporate restructuring and types.

This course explains the post mergers acquisitimhisternational merger and acquisitions.

Course Outcomes:-
On successful completion of the course, studerzti Isb able to:

Understand reasons behind the continuing leveld&A activity types and waves of M&A.
Corporate valuation under different methods witrerse mergers

Understand corporate restructuring and accountingrhalgamation.

Students able to understand cross border mergdracguisitions

Course Content:

Unit — 1: Introduction: M&A Concept — Motives for M&As — Stakeholder Expattons in M&As —
Forms of M&As — Reasons for Buying a Business —s@ra for Selling a Business —
History of Merger Waves — Synergies in M&As — Stgit Approaches to M&As —
Strategies for Entering a New Market — Value Crratbtrategy in M&As -Types of exit
strategies and their implications. (Theory only).

Unit — 2: Corporate Valuation: Meaning of Value, Valuation and Business ValuatRyinciples of
Valuation, Valuation Bias, Types of Values, Role Rifisiness Valuation in Corporate
Finance and Business Acquisitions—Non-DiscountedshC&low Method (DCF) -
Accounting based, Earnings based, Cash flow baBetounted Cash Flow Method,
Other methods of valuation corporate demergersissphd divisions: Advantages of
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demergers / divisions / splits — Reverse mergeRReverse mergers under tax laws —
Requirements of reverse merger —. (Theory and Emad)l.

Unit -3: M&A and Corporate restructuring : Principal methods of accounting for M&A —
Calculation of purchase consideration - Poolingntéérest method - Purchase accounting
method — Accounting in the books of transferor &rghsferee company — Accounting
practices of mergers and acquisitions. (TheoryRuutblems).

Unit -4: Post-Merger Integration and International M & A : —Post-Merger Integration - integration
planning, factors in post-merger integration modablitical and cultural aspects in
integration, HRM issues, and problems in integratod five rules of integration process.
Introduction of international M & A activity, thepportunities and threats, role of M & A in
international trade growth, the external advantamedlifferential products, impact of
government policies and political and economic iitglon international M&A decisions,
recommendation for effective cross-border M & Ah€bry only).

Reference Books:

1. Fred Weston J, Kwang S Chung: Merger Restruguand Corporate Control, PHI;
2 .Machiraju H R: Mergers, Acquisitions andTakeay@iew age International (P) Ltd. Publishers;
3 Advanced Corporate Accounting- JK Sharma — Latdgion.

Course Code Course Title Courss
Type
M18MC3170 Financial Statement Analysis SC

Course Objectives:

1. Impart the students with the preparation of finahstatement.

2. Understand the basic element of Income statement.

3. Acquaint the students with the concept of Emplogéack ownership plans (ESOPS) -
International consolidated balance sheet (IFRS).

4. Familiarize the significance of financial analysis.

Course Outcomes:

On the successful completion of this course, theustent shall be able to:

Demonstrate the redrafting and the preparationiradrieial Statements.
Ascertain Income statement and calculate EPS.

Determine the eminence of ESOPs and IFRS.

Explore the various techniques of financial analysi

Course Content:

Unit-1: Financial Statements:Financial Statements: Meaning, Objectives, TypesdJLimitations
- Redrafting Financial Statements: Single-step #&mdlti-step Financial statements -
Preparation of Financial Statements as per IndiecoAnting Standards and IFRS (Theory
only).

Unit-2: Income Statement: Basic elements of the Income statement - Spec@inhe statement
items - Income taxes related to operations - Egmiper share - Retained earnings -
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Dividend and stock splits - Legality of distributito stockholders - Comprehensive income
- International consolidated income statement (Sf-RProfitability: Profitability measures -
Trends in profitability — Segment accounting - htereports - Revenue by major product
lines-Projected Income statement (Theory and Brojl

Unit-3: Balance SheetBasic elements of the Balance Sheet: Assets, [fiabil Stockholders’ equity
- Employee stock ownership plans (ESOPS) - Intesnat consolidated balance sheet
(IFRS) - Liquidity of short-term assets: Currengets, current liabilities and other operating
cycle - Long-term debt paying ability: Income staént consideration when determining
long term debt paying ability - Balance sheet adagtion when determining long term
debt paying ability - Projected Balance sheet fha@nd Problem).

Unit-4: Analysis Techniques: Meaning - Significance of analysis - Sources dirimation -
Techniques of analysis: Horizontal analysis, Vettianalysis, Trend analysis - Ratio
analysis - Funds flow analysis - Cash Flow StatémeBtrategic and Integrated Managerial
Analysis of Corporate Financial Statements: Analysif Profitability, Overall Ratio
Analysis, Analysis of Quality of Earnings - Innowat Techniques of Financial Statements:
Analysis per employee, Analysis per equity shareatid® for banks -Ratios for
transportation. (Theory and Problems).

Reference Books:

1.Charles S. Gibson: “Financial Statement Analys&ngage Learning India Private Limited,;
2.Lyn M. Fraser & Aileem Ormiston: “Understanding &ircial Statements” PHI

3. Ambrish Gupta: “Financial Accounting for Managemémt Analytical Perspective”, Pearson;
4 Earl. K. Stice & James D. Stice: “Financial AccangtReporting & Analysis”, Cengage
Learning India Pvt. Ltd.

5.Carl s. Warren, James M. Reeve & Jonathan E. Dutkamancial Accounting Concepts,

Methods and Applications” Cengage Learning India Ptd.

6.Sharma RK & Shashi K. Gupta: “Management Accouritglyani Publishers
7 Malcolm Smith, “Research Methods in Accounting” 8&blications Ltd.
8.Rawat D.S: “Accounting Standards”, Taxmann

9.Kamal Garg: “IFRS Concepts and Applications”, Bhdrav House Pvt. Ltd.

Course Code Course Title Course

Type
M18MC3180 Advanced Auditing SC

Course Objectives:
The objectives of this course are to:

Enable the student to understand the principlesvattiods of auditing and their
applications.

Enable the student to understand the various dofiasditors.

To acquire the ability to solve cases relatingudibengagements

Enable the student to understand the audit proesafuizompanies and evaluate risks.




Course Outcomes:
On successful completion of the course, studerat sk able to:

1. Outline the nature of audit risk and audit evidence

2. Perform the test of transactions and balances,umtrashalytical review of financial
statements.

3. Distinguish the nature and types of audit reports.

4. Discuss the procedure of limited company’s audiding to apply tax principles,
statutes and case law

Course Content:

Unit: |- Auditing Standards and Statements: Introduction-Historical Retrospect-Auditing and

Assurance Standards Board-Scope and Functiongingetp of AASB- Scope and Functions of

AASB - Scope of SAs - Procedure for Issuing SA®mPliance with the SAs - Linkage between SAs
and Disciplinary Proceedings — Quality Control &mdjagement Standards.

Unit: 1I- Commencing an Audit: Nature and Extent of Planning - Benefits/AdvantagieBlanning

in an Audit of Financial Statements — Planning €8ntinuous Process - Overall Audit Strategy and
Audit Plan - Responsibility of the Auditor - Contsnof an Audit Plan. Overall Audit Strategy:
Benefits of Overall Audit Strategy - Documenting tAudit Plan - Relationship between the Overall
Audit Strategy and the Audit Plan - Audit Programifaudit Execution.

Unit: lll: Risk Assessment and Internal Control:

Introduction - Internal Control System - Nature,0fe, Objectives and Structure - Component of
Internal Controls - Review of the system of Intér@mntrols - Methods of Recording - Internal

Control and Risk Assessment - Internal Control sssent & Evaluation - Framework of Internal

Control.

Unit: IV: Company Audit and Audit Reports: Appointment of Auditor - Appointment of First
Auditor - Appointment of Subsequent Auditor/Re -pamtment of Auditor - Eligibility,
Qualifications and Disqualifications of an AuditoRotation of Auditor - Provisions relating to Audi
Committee - Auditor's Remuneration - Removal of Aars - Powers/Rights of Auditors - Duties of
Auditors - Joint Audit - Audit of Branch Office Aoants - Cost Audit - Valuation of assets; Audit
Report - Reporting Under CARO, 2016 - The AuditoReport on Financial Statements - Basic
Elements of the Auditor's Report.

Reference Books:

1.C.A. SUMIT AGGARWAL, A Complete Guide for Advanceuditing, Spiraa Publishing
Inc. 2014.




FINANCE

Course Code Course Title

M18MC3250 Security Analysis And
Portfolio Management

Course Obijectives:

To understand the basic concepts of Investment &fétio by calculating their returns and
risk.

To provide conceptual insights into the valuatidisecurities.

To familiarize the students with the Fundamental &achnical Analysis.

To learn the theories of Portfolio Management dsd #he tools and techniques for efficient
Portfolio Management.

Course Outcomes:
On successful completion of the course, studerat sk able to

Describe the process of Investment along with datimg the risk and return of individual
investment and portfolio.

Calculate the value of Bond, Preference and eghigyes.

Recognize the Fundamental and Technical Analysiseofnvestments.

Interpret the various theories of Portfolio Manageitand point out the tools and techniques
for efficient Portfolio Management.

Course Content:

UNIT- 1: Investment Management:Meaning Nature and scope — Objectives - Investment avenues
— Investment Process-Types of financial assetgealdassets - Types of investments — Real
investment Vs. Financial investments — Stock Matkeicators- Stock Market Indicators-
Types of stock market Indices, Indices of Indiarmckt Exchanges.- Risk and return-
Systematic and unsystematic risk - Sources of+isklomponents of return- Calculation of
return - Calculation of Portfolio risk- Portfolioith Two assets — Portfolio with more than
Two assets . (Theory and Problem).

UNIT — 2: Valuation of securities: Valuation of securities: Bond- Bond features, @ymf Bonds,
Determinants of interest rates, Bond Managemenat&fies, Bond Valuation, Bond
Duration. Preference Shares- Concept, Featuref]syiEquity shares- Concept, Valuation,
Dividend Valuation models. (Theory and Problem).

UNIT — 3: Macro-Economic and Industry Analysis Fundamental analysis-EIC Frame Work,
Global Economy, Domestic Economy, Business Cyclaslustry Analysis. Company
Analysis- Financial Statement Analysis, Ratio As@éy Technical Analysis — Concept,
Theories- Dow Theory, Eliot wave theory. Charts-@ypTrend and Trend Reversal Patterns.
Mathematical Indicators — Moving averages, ROC,,R&rket Indicators. (Problems in
company analysis & Technical analysis) (Theory Brablem).

UNIT —4: Modern Portfolio Theory: Markowitz Model -Portfolio Selection, Opportuniset,
Efficient Frontier. Beta Measurement and Sharpgl8iindex Model Capital Asset pricing
model: Basic Assumptions, CAPM Equation, Securitprkét line, Extension of Capital
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Asset pricing Model - Capital market line, SML VSMC. Arbitrage Pricing Theory:
Arbitrage, Equation, Assumption, Equilibrium, APARceCAPM. Mutual Funds:, Mutual

Fund types, Performance of Mutual Fund$NAV. Performance evaluation of Managed
Portfolios- Treynor, Sharpe and Jensen Measuresofyrand Problem

Reference Books:

Pandyan Puneethavarty, Securities Analysis andgliorManagement, Vikas Pub. House.
Prasanna Chandra: Investment Analysis and Portfddoagement, Tata Mc Graw Hill Co.
Ltd., New Delhi.

Avadani V.A. : Security Analysis and Portfolio Mayganment, Himalaya Publishing House,
New Delhi.

Prethi Singh, Investment Management, Security Agialyand Portfolio Management,
Himalaya Publishing House, New Delhi.

Course Code Course Title Course

Type
M18MC3260 Financial Derivatives SC

Course objectives

1. To familiarize the students with risk-return chaeaistics of the various types of derivative
securities,

2. Develop a sound conceptual understanding of thetgative approach

3. To valuing derivative securities, and acquire basldls to perform derivative security
analysis and valuation.

Course Outcomes:

On successful completion of the course, studerzti Isé able to:

1 Understand the different types of the financialidgives and factors contributing for the
growth of the derivatives in India
Analyzes the futures and forwards
Understand the Mechanics of interest rate swaps
Calculate the different types of Types of options.

Course Content:

Unit 1: Financial Derivatives - Introduction, economic benefits of derivatives &g of financial
derivatives - Features of derivatives market - &@&ctcontributing to the growth of
derivatives - functions of derivative markets - Bange traded versus OTC derivatives -
traders in derivatives markets - Derivatives mankeéndia. (Theory only).

Unit 2: Futures and forwards - differences-valuation of futures, valuation ofigpand short forward
contract. Mechanics of buying & selling futures, mgias, Hedging using futures -
specification of futures - Commodity futures, Indekures, interest rate futures - arbitrage
opportunities. (Theory and Problem).

Unit 3: Financial Swaps -features and uses of swapllechanics of interest rate swaps — valuation
of interest rate swaps — currency swaps — valuatiaurrency swaps. (Theory and Problem).
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Unit 4: Options: Types of options, option pricing, factors affectiogtion pricing — call and put
options on dividend and non-dividend paying stoglcall parity - mechanics of options -
stock options - options on stock index - optiondutares — interest rate options. Concept of
exotic option. Hedging & Trading strategies invalyi options, valuation of option: basic
model, one step binomial model, Black and Scholeslél] option Greeks. Arbitrage profits
in options. (Theory and Problem).

Reference Books:

1. John Hull, Options, Futures and other Derivatj\Rearson Education

2. S. L. Gupta, Financial Derivatives, PrenticelHal

3. Parameshwaran, Financial Derivatives, Mc grallv Hi

4. D. C. Patwari, options and Futures- An Indiarspective, Jaico Publishing House.

5. Punithavati Pandian, Security Analysis and BbotManagement, Vikas Publishing House
6. Prasanna Chandra, Security Analysis and Porffit¢éinagement, Tata Mc Graw Hill

7. NCFM Derivatives (Dealers) Module NCFM CurgrDerivatives Modules

Course Code Course Title Course
Type
M18MC3270 Financial Markets and SC
Services

Course Objective:

The course provides the students with the inforomasibout the different types of financial services
and equips him with the basic knowledge about tifferdnt types of financial markets and the
services available.

Course Outcomes:
On successful completion of the course, studérah se able to acquaint with:

1. Indian Financial System

2. Banking and Non Banking Institutions
3. Financial and Securities markets

4. Fund and Fee based Services

Course Content:

Unit — I: Financial system and Money Market: Structure — Functions — Components — Role of
Financial System in the Indian Economic developmentinancial Sector reforms- Money market—
Significance- Constituents. Capital market and SERtucture — Instruments — Primary market
Functions — Secondary market- Listing — TradingBBEunctions- Powers. (Theory only)

Unit —II: Merchant Banking: Concept — Commercial banking Vs merchant bank@dgin and
evolution - Scope - Functions — Merchant Bankingvises, Offer document, Pre-issue and post-
Issue obligations- SEBI regulations- intermediagriBesponsibilities of lead managers, — Stock
Broking Services — Underwriting Services. Secuatitsn, Special purpose vehicle, Pass through
certificates. Custodial service. Pension fundse(ri only)




Unit —lll: Credit Rating and Factoring: Significance — SEBI regulations — Rating agenaieadia
— CRISIL, CARE, ICRA, FRI — Rating methodology- Llitations- Factoring- Factoring Vs bills
discounting — Mechanism — Functions — Forms — Lagpkcts. (Theory only)

Unit — IV: Venture Capital and Mutual Funds: Features — Stages of financing - Financial analysis
— Investment nurturing- Valuation of portfolio — iExoute- VCF scenario in India — SEBI
Regulations- Mutual funds- concept — Mutual fund S8bkare- Organization and management-
Classification- Guidelines. (Theory only)

Reference Books:

1. Gordon, E., and Nataraja, K., Financial Marketd Service, Himalaya Publications, Mumbai
2. L.M. Bhole, Financial Insitution and Marketstaaic Graw Hill, New Delhi Sharma R.K.and
S.K.Management Accounting, Kalyani, Ludhiana.

3. Clifford Gmoez. Finanial Markets, Insitutionsdainancial Services, PHI, New Delhi, 2008.

4. Khan, M.Y., Financial Services, Tata Mc GrawiHilew Delhi. 14

5. Bhatia, B.S., and Gupta G.S., Management ofrieiaaServices, Deep and Deep, New Delhi.
6. Gupta, S.K., and Nisha Aggarwal, Financial Sasj Kalyani Publishers, New Delhi.

7. Machiraju, H.R., Merchant Baning, Wiley, New Diel

Course Code Course Title Course
Type
M18MC3280 Advanced Capital Structure SC
Theories

Course Obijectives:-

This course provide finance decisions, leveragéyaisa cash flows calculations,
Explain the different type of capital structuredhes with practical sums.

EBIT and EPS Analysis.

This course explains the corporate taxes and palrsaxes

Course Outcomes:-

On successful completion of the course, studerat sk able to:

. Acquaint with Leverage Analysis, cash flow analyasisl agency theory.
. Acquaint with NI approach, NOI approach, Modigliiller approach, traditional approach.
Arbitrage process
. Acquaint with EBIT and EPS analysis. ROI & ROE gs#..
Understand effect of financial leverage on firmuealith corporate and personal taxes —
trade of theory — effect of financial distresses.

Course Content:

Unit —1: Empirical Perspectives on the Financial Characteriscs Introduction — Finance Functions
— Financing decisions, Analysis of Composite Cdslvg, leverage, ownership structures,
ROE, P/E ratios, Dividend payout- Dividend YieldeMerage ratios- separation of ownership
and control- conflicts of interest- Agency theornyddeverage decisions- Balancing agency
cost with information asymmetry. (Theory and Prafjle




Unit — 2: Capital structure and firm value: Assumptions and definitions Theories of capital
structure — NI approach, NOI approach, Modiglianiléd approach, traditional approach.
Arbitrage process in capital structure. (Theory Bnoblem).

Unit- 3: Capital Structure Decisions:Planning the capital structure: EBIT and EPS amaly&0I &
ROE analysis. Capital structure policy(Theory angbiiem).

Unit-4: Taxation and Capital Structure: Corporate taxes and Personal taxes — Personal daxes
income of debtholders and shareholders — effedinaincial leverage on firm value with
corporate and personal taxes — trade of theoryeetedf financial distresses’ and agency cot
- trade of model- Singling theory- Capital struetpractices in India. (Theory and Problem).

Reference Books:

1. Financial Management - Prasanna Chandra, 8/e, TNIH] .2

2. Financial Management - M.Y. Khan & P.K. Jain, 6/&]H, 2011.

3. Financial Management - [.M. Pandey, 10/e, Vikag,120

4. Financial Management: Theory & Practice - BrighankBrhardt, 10/e, Cenage
Learning, 2004.

5. Financial Management : Comprehensive Text Book @ile Studies — Ravi M. Kishore,
7/e, Taxmann.

HUMAN RESOURCE MANAGEMENT

Course Code Course Title Course
Type
M18MC3350 Organization Development SC
and Change

Course Objective:

To prepare the students as organisational chamgédi®rs using the knowledge and techniques of
behavioural sciences.

Case studies involving the learning from the cousse to understand the applicability of OD
interventions are required to be discussed.

Course Outcomes:

On successful completion of the course, studerat sk able to:

foundations of organisation development

Organisational Diagnostics and interventions

consultant issues and Structural interventions

Organizational change concepts Perspectives aate§ies for Managing change

Course Content:

Unit 1-Introduction: Organisation development- Concept and process; Mysons and values
underlying organisation development (OD); Foundetiof organisation development, Emergence of
OD as an applied behavioural science; Role of t@gmagement and organization development
practitioners.
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Unit 1lI-Organisational Diagnostics and interventions: Techniques of organisational diagnosis-
Questionnaires, interviews, workshops, task -foared other methods; Action Research -Collecting
and analyzing diagnostic information; feeding batiignostic information. Team Interventions —
Intergroup Interventions — Third party Peacemaltimigrvention.

Unit Il consultant issues and Structural interventions€Comprehensive Interventions and Training
Experience, Other Interventions- T-Groups, Behaviddodelling, Life and Career Planning.

Consultant Issues — System Ramifications — Powétigzoin OD — Future of OD-Contemporary

Issues in Organisational Change and OD Intervegtion

Unit IV Organizational Change — Change, Nature of organizational change — Sewte&hange -
Impact of change on organizations - Resistancéamge - types of change-Organizational Structure,
Models of Structure-Organizational Culture, dimensi of organizational culture, sources of
organizational culture, Organizational culture arfthnge, Organizational politics, Strategies for
Managing Change: Systematic approaches to Charlye, h@rd systems model of change, Soft
systems models of change —Factors for effectivagiha Demographic changes, changing lifestyles,
occupational changes, Operating Virtually, The ipldtpaths to change.

Reference Books:

French, W.L. and Bell, C.H., Organisation developtm@rentice-Hall, New Delhi.

Hackman, J.R. and Senttle, J.L., Improving lifenatrk: Behavioural science approach to
organizational change, Goodyear, California.

Harvey, D.F. and Brown, D.R., An experimental apoito to organization development,
Prentice-Hall, Englewood Cliffs, N.J.

Pareek U., Rao, T.V. and Pestonjee, D.M., Behasgloprocesses in organisations, Oxford
and IBH., New Delhi.

Cummings, T. G., Theory of organization developnamd change, South Western..

Course Code Course Title Course

Type
M18MC3360 Human Resource Development SC

Course Objective:

The objective of the course is to make student evedirthe concepts, techniques and practices of
human resource development. This course is intetdeghake students capable of applying the
principles and techniques as professionals forldpirgg human resources in an organization.

Course Content:

Unit I- Introduction to Human Resource Development: Concept; Relationship between human
resource management and human resource developriRDtmechanisms, processes and outcomes;
HRD matrix; HRD interventions; Roles and competes@f HRD professionals; Challenges in HRD.

Unit Il- HRD Process: Assessing need for HRD; Designing and developinfigcéfe HRD
programs; Implementing HRD programs; Evaluatinge&tifeness of HRD Programs; HRD audit;
HRD culture and climate.




Unit IlI-HRD Activities: Employee development activities- Approaches to eyg# development,
leadership development, action learning, assessamehtievelopment centres; Intellectual capital and
HRD; HRD mechanisms for workers; Role of trade nsijdndustrial relations and HRD; Influence of
motivation on development activities.

Unit IV- HRD Applications and Trends: Coaching and mentoring; Career management and
development; Employee counselling; Competency nmmappiPCMM, Balanced Score Card,
Appreciative inquiry; Integrating HRD with technghy Employer branding and other emerging
trends.HRD in Organisations: Selected cases covering HRD practices in governorgainisations,
manufacturing and service industries and MNCs; rivetiional experiences of human resource
development.

Reference Books:

Werner J. M., DeSimone, R.L., Human resource deweémt, South Western.

Nadler, L., Corporate human resources developnvamt,Nostrand Reinhold.

Mankin, D., Human resource development, Oxford &rsity Press India.

Haldar, U. K., Human resource development, Oxfoniversity Press India.

Rao, T.V., HRD Score Card 2500: Based on HRD at#isponse Books, SAGE Publications.
Rao, T.V., Hurconomics for talent management:. Mgkiilme HRD missionary business-driven,
Pearson Education.

Curtis, B., Hefley, W. E., Miller, S. A., The peeptapability maturity model: Guidelines for
improving workforce, Pearson Education.

Course Code Course Title Course

Type
M18MC3370 Talent and Knowledge SC

Management

Course Objective:

To understand the importance of nurturing talert axanaging knowledge in the organization and
Knowledge management assessment and solutions.

Course Outcomes:
On successful completion of the course, studerzt Isé able to:

Talent Management Process.

Succession and career planning approaches.
Knowledge management aspects.

Knowledge management assessment and solutions.

Course Content:
UNIT —I:

Talent Management: Meaning, importance, Evolution, Talent Managemenist&n, Talent
Reservoir — Components, Talent Management Gricerifdflanagement Assessment Tools, Process
of Talent Management, Competence —Core Compete@oypetency Assessment, Competency
Modeling — Steps in developing a valid competenoygleh, Potential Forecast.

UNIT —II:




Succession and Career PlanningSuccession Planning — Traditional Approaches, Copteary
Approaches, Talent Acquisition - Talent Identifioat & Business Alignment, Recruiting &
Assessment, Talent Development — Training & CoaghinAction-Oriented Coaching, Remedial
Coaching, Attitude Based Coaching; Performance daSeaching, Executive Coaching, Talent
Management Strategies.

UNIT -1l :

Knowledge Management:.Concept, Data, Information, Knowledge, Wisdom, \sew¥ Knowledge —
Subjective and Objective, Types of Knowledge, Kremige in Organizational Entities, Forces
Driving Knowledge Management, Knowledge Managem&istems, Issues in Knowledge
Management, Knowledge Management Strategies, Témfiee for Knowledge Management,
Factors influencing Knowledge Management, Knowlebligmagement Assessment.

UNIT — IV:

Knowledge Management Solutions:Knowledge Management Processes — Discovery, Capture
Sharing, Mechanisms, Technologies, Knowledge Mamag¢ Approaches — Hansen-Earl’'s Seven

Schools of Knowledge Management, Alversson andédfaan’s knowledge management, Knowledge

Management Infrastructure, Organizational ImpadtKnowledge Management — on People, on

Processes, on Products, on Organizational Perfa@nan

Reference Books:

1. Lance A Berger, Dorothy R Berger, The Talent Mamaget Handbook, 2e, TMH, 2008
Irma Becerra-Fernandez, Avelino Gonzalez, Rajivhgalval, Knowledge Management:
Challenges, Solutions, and Technologies, Pear€f§ 2

2

3.

4. Sudhir Warier, Knowledge Management, Vikas, 2004.

5. Ravinder Shukla, Talent Management: Process of IDpiry and Integrating Skilled

Course Code Course Title Courseg
Type
M18MC3380 Strategic Human Resource SC
Management

Course Objective:

To impart knowledge about the strategic aspectuwhdn resource management. This paper also
intends to make the students understand the linkatygeen human resource strategies and corporate
strategies.

Course Outcomes:

On successful completion of the course, studerzti Isé able to:
. Acquire knowledge about Evolution of SHRM and coiepeies of HR professionals.
. Assess the Strategic HR planning and acquisiti@hnaanaging workforce diversity.

Identifying strategic positions of employees angiitbehavioural issues.
Linking SHRM to Competitive Success and Corpordtat8gy




Course Content:

Unit I-Introduction: Concept and context of strategic human resourceagement (SHRM);
Corporate strategy and SHRM; Evolution of SHRM; S3HR HR; Challenges in SHRM; Resource
based view of a firm; Competencies of HR profesalisn

Unit II-HR Strategies: Strategic HR planning and acquisition: Recruitmamd selection; Strategic
training and development; Reward and compensatiategy; Corporate strategy and career systems;
Employee separation and retention management,nobimeent; Strategic approach to industrial
relations; Managing workforce diversity.

Unit lll-implementing Strategic Human Resource Management: Identifying strategic positions;
Human resource analytics; Employee engagementhingtculture with strategy; Behavioural issues
in strategy implementation.

Unit IV-Linking SHRM to Competitive Success and Coporate Strategy: SHRM for competitive
advantage; HC Bridge Model and Decision science ahodlools for work analysis and talent
strategies; HR implications of mergers and acquisst Outsourcing and its HR implications. HR
metrics; Human resource strategy in internationatext; Future of SHRM.

Reference Books:

Das P., Strategic human resource management: Ar@sdriven perspective, Cengage
Learning India.

Greer, C.R., Strategic human resource managemeggnéral managerial approach, Pearson
Education.

Paul B., Strategic human resource management, Md@laEducation.

Armstrong, M., Armstrong's handbook of strategiolam resource management, Kogan
Page.

Mello J. A., Strategic management of human res@i8euth Western.

Schuler, R. S., and Jackson, S. E., Strategic huesurce management, Wiley India.

MARKETING

Course Code Course Title

M18MC3450 Service Marketing

Course Objective:

To facilitate the students about the concepts ofi&es Marketing through cases, to understand
consumer behaviour in services, and deliveringisermanaging services promises

Course Outcome
On successful completion of the course, studerzti Isé able to:

1. Marketing Management of companies offering Services




2. to understand consumer behaviour in services,
3. align service design and standards,
4. delivering service, managing services promises.

Course Content:

UNIT- I: Introduction to Services Marketing: Services — Concepts, Characteristics, Classifigatio
of Services, Goods vs. Services, Services Markekitig, Service Marketing Triangle, Factors
responsible for Growth of Services sector, Chaksnéaced by the Services Sector, Service and
Technology, Impact of Technology on Service FirEisierging Service Sectors in India.

Unit — Il Customer Expectations of service Service expectations, types of expectationspfadhat
influence customer expectations of service. Issnevolving customers’ service expectations,
Customer defined service standards, building custoralationships, Customer Feedback, Service
Failure and Service Recovery — Recovery Strategies.

UNIT- lll: Pricing & Promotion strategies for servi ces: Service pricing, establishing monetary
pricing objectives, foundations of pricing, priciagd demand, putting service pricing strategies int
practice; Service promotion- The role of marketommmunication. Implication for communication
strategies, marketing communication mix.

UNIT- IV: Managing Service Operations and Promises:Service Process, Service Blueprinting,
Managing Demand and Supply, Participants in Sesvic&Employee’s roles in Service Delivery,

Customer’s roles in Service Delivery, Mass Productand Delivery, Service Guarantee, Ethics in
Service Firms; Managing Distribution Channels imv8® Industry —Strategies for Distribution,

Managing People in Service Industry.

Reference Books:

John E. G. Bateson, K. Douglas Hoffman: Serviceskigling, Cengage Learning, 4e, 2015.
Vinnie Jauhari, Kirti Dutta: Services Marketing: €ptions and Management, Oxford
University

Press, 2014.

Christoper Lovelock, Jochen wirtz, Jayanta Chagteriervices Marketing, 7th edition
Pearson

2015.

Valarie A. Zeithaml & Mary Jo-Bitner: Services Mating — Integrating customer focus
across the firm, TMH, 6e, 2013.

Nimit Chowdhary, Monika Chowdhary, Textbook of Matkg of Services: The Indian
Experience, MACMILLAN, 2013.

Bhattacharjee, Services Marketting — Conceptsragnand implementation, , excel,2009.
Jauhari, Dutta, Services — Marketing, OperatiortsManagement, Oxford.




Course Code Course Title Course
Type
M18MC3460 Customer Relationship SC
Management

Course Objective:

The objective of the course is to give an understagpdinout CR building, Customer Loyalty and CR
guality measurement in an organization.

Course Outcome:

On successful completion of the course, studerat sk able to:

Students will be able to understand a) need of GRM building customer relations, b) technological
tools for CRM process ¢) CRM structures d) Planr@ng Implementation of CRM.

Unit — | Introduction to CRM — Conceptual Foundations &tNC— Evolution of CRM Building
Customer Relationship — Economics of CRM — The Welahip selling concept. CRM in Consumer
Markets — Customer Service and Contact Centre€RIW — Customer Satisfaction and Loyalty —
Customer acquisition, Retention and Development em@aint Management — Sales Force
Automation.

Unit Il Technological Tools for CRM — Components of CRMu#ions — Product offerings in the

CRM Market Space — Comparison of Siebel, Oracle AP, People soft — E — CRM.

Unit — Il Managing CRM Project — Planning CRM Programme plémentation issues in CRM
Technological and — Operational Issues in implemgnERM — Organising CRM. CRM Evaluation -
Benefits and barriers to CRM.

Unit — IV Customer Relationship Quality Management — Dengnan Effective Relationship
Management System — Managing Customer Relation&higlity — CRM Road blocks, Privacy,
Ethics and Future of CRM.

Reference Books:

1. Roger J. Baran : Customer Relationship Managenfeouth — Western Cengage learning
India Pvt. Ltd.
G. Shainesh & Jagadish N Sheth: Customer Relatipridanagement: Emerging Concepts,
tools and applications — Tata McGraw-Hill.
Jill Dyche, T he CRM Handbook: A Business Guide tst®mer Relationship
Management, (Person Education)
Pierre Chenet & John Ivar Johnsen: Beyond Loydlbe next generation of Stratetic
Customer Relationship Management (Prentice Hdlhadig)
John W Gosney and Thomas P Boehm: Customer RedhippiManagement Essentials




Course Code Course Title Courss

Type
M18MC3470 Rural Marketing SC

Course Objective: The objective of the course is to give an undedstanabout the structure of
Rural markets in India & Government role in promgtRural Marketing.

Course Content:

Unit — | Introduction to Rural marketing: Meaning, scope, definition& importance, Rural vearsu
Urban mind sets, Growth of rural markets, Basideddnces between rural, semi urban and urban
markets. Classification of Rural Consumer baseéammnomic status, profile of rural consumer, rural
consumer behavior.

Unit — Il Rural Marketing strategies: Product strategies, pricing strategies, distribustrategies,
production strategies, Methods of sale, Hatha sysRrivate Negotiations, Quotations on samples,
Dara Moghum sale Methods, Open Auction Method. &emnce of Beoparis and Arahatias Rural
Mandi’'s, APMC's etc.

Unit — Ill Role of Government in the development ofAgricultural Marketing : Government
intervention in Marketing system, Role of agendike ,Council of State Agricultural Marketing
Boards, (COSAMB),State trading, Cooperative MargtiTypes of Cooperative marketing societies,
Cooperative Processing, National Agricultural Coapige marketing federation (NAFED), National
Cooperative Development Corporation (NCDC ), Pulbgstribution Systems (PDS ), Food
Corporation of India, Directors of Marketing andprection (DMI), National institute of Agricultural
Marketing (NIAM), Self help Groups (SHG’s)

Unit — IV Agricultural Credit and Crop Insurance: Agricultural Credit Policy, Institutional
Agreements for Agricultural Credit, Crop Insuranéggricultural Insurance; Role of IT in Rural
Marketing- Infrastructure, Importance & scope, Made&echniques for rural distribution, Case study
of ITC’s “ e-choupal” Initiative.

Reference Books:

1. T.P.Gopalaswamy, Rural Marketing: Environment,Reotd and strategies, Vikas Publishing
house.
R.C.Arora Integrated rural development, S.Chandgany
K.S.HabebRahman , Rural Marketing in India, Himal&ublishers.
R.V.Bedi, Rural Marketing in India, Himalaya Pdblers
Sukhpalsingh ,Rural Marketing- Focus on agricultumputs, Vikas Publishing house.

Course Code Course Title Courss

Type
M18MC3480 Retail Management SC

Course Obijectives:

1. To develop an understanding of the contempaetail management, issues, strategies and
trends in Retailing

2. To highlight the significance of retailing and role in the success of modern business
houses

3. To acclimatize with the insights of retailinggykactivities and relationships.




Course Content:

UNIT — I: An overview of Retailing Management— Introduction, Concept and Significance —

Types of Retailers — Building and Sustaining Relahips in Retailing — Strategic Planning in

Retailing. Retail Store Location — Factors influ@gcthe Location —Finance and Human Resource
Management in Retailing — Marketing Managementratated issues in Retailing.

UNIT — I Planning and Merchandise Managementfor Retail Outlets —Implementing

Merchandize Plans- Financial Merchandise ManagemPnicing In Retailing.- Promotion in

Retailing. Non-store Retail Formats: Electronicailgig, catalog and direct mail retailing, direct
selling, television home shopping, vending machiagiling - Services Retailing - Differences
between services and merchandise retailers - Tybe®wnership: Single-store establishments,
corporate retail chains, franchising - Multichanreghiling - Functions of retailers.

UNIT — Il Specific Product Categories and Retail $rategy - Retail formats and product
categories - Retailing in the food category in picgc —examples-: Food World,- Restaurants!
Traditional food joints and fast food chains - Agahar, McDonald etc. - Health and Beauty Product
Retailers: Eg, Lifespring, VLCC, etc. Clothing aRdotwear Retailers; Khadi and Village Industries
Corporation (KVIC), Raymonds , Bata etc.- Home Rune and Household Goods Retailers: Gautier,
Titan (World of Titan, etc — Petro Retailing: Comgaowned and company operated (COCO) Vs.
Dealer owned and dealer operated (DODO) outletan@®il Corporation and Bharat Petroleum -
Retail Banking: ICICI Bank, SBI, Etc. Leisure Indiys Inox Leisure Ltd.etc.

UNIT — IV Retailing and Financial Dimensions - Financial aspects of operations management -
budgeting - Retail budgeting process - Asset managé — Financial ratios: Retailers net profit
margin, asset turnover, return on assets, finatei@rage, return on networth - breakeven analysis.
Retailing in India — Changes impacting Retailingliia — Impact of Global Brands on Indian
Retiling — Common Woes in Retailing.

Reference Books:

1. Suja Nair. Retail Management(Himalaya )

2. Barry Berman & Joel R Evanfetail Management A Strategic Approach(Pearson Education)
3. Levy, Weitz Retailing Management(Tata McGraw Hill)

4. Swapna Pradhan : Retailing Management (Tata kleGfill)

INTERNATIONAL BUSINESS

Course Code Course Title

M18MC3550 Foreign Trade Management

Course Objectives:

This course will enable the students




1. To Gain Knowledge on foreign Trade.

2. To comprehend the framework of import trade afiens
3. To make an analysis of foreign trade policy

4. To critically evaluate foreign exchange market.

Course Outcomes:

On successful completion of the course, studerzt Isb able to:

1. Understand the implications of foreign tradeigol

2. Develop the ability to critically examine tharfine work of trade operations
3. Evaluate the policy in the area of exports anparts and

4. Evaluate and justify the various methods ofifprexchange market.

Course Content:

UNIT — I Export Trade Control : Different categories of Exporters — Export licexgsprocedures
and formalities — Role of ECGC in export promotielDeemed exports and its benefits. Registered
Exporters: Definition of export House and Tradingude — Incentives given to Free trade Zones and
100% EOU'’s — salient features and benefits — Nogmeerning the establishment and governing of
the units — Project exports and consultancy exports

UNIT — II: Import Trade Control : License — Duty Entitlement Passbook Scheme — Haizad

IEC code number adopted for classification of inigade control items — Imports of capital goods
under EPCG scheme — Import of raw material and corapts under OGL actual user condition —
Import for stock and sale - Restricted and Banrnechs for imports — Canalisation of Imports and

various canalizing agencies. Warehousing in commeetith imports — Bonded warehousing —Import
of Capital goods and raw materials for Free traoiees and 100% EOU'’s.

UNIT — lll: Credit and Financing of Foreign Trade: Need for and Importance of Financing of
Foreign Trade; Kinds of Credit; Institutional Sgtdor Financing of Foreign Trade in India; Modes of
Payment under Foreign Trade; Risk Management iei§orTrade and ECGC. India’s Foreign Trade
. Broad Features, Composition and Direction of érgliForeign Trade; Broad Features of Foreign
Trade Policy; Organisational Set-up for Promotioh Foreign Trade; Export Assistance and
Incentives; Government Agencies in Foreign Trad&NIMTC, etc.

UNIT — IV: Foreign exchange — Administration of Foreign exchange - Foreign hare
transactions — purchases and sales transactiongherzed dealers — Foreign currency accounts —
Multinational Banking. Foreign exchange MARKET -retions — Exchange rates — Exchange
guotations — spot and forward transactions — Merchates — TT selling rate- TT Buying rate-
Forward exchange contract-features of forward exghecontract. Inter Bank Deals — cover deals
trading, SWAP Deals — Arbitrage operations-Managkareign exchange reserves- Fiscal and
Monetary policies in India — Devaluation — pros @ods.

Reference Books:

1. T.A.S Balagopal, Export Marketing, Himalaya Rcdiions, Mumbai.

2. M. I. Mahajan, A Guide on Export Policy Procestuand Documentation

3 Maurice.D. Levi, International Finance

4. lan H.Giddy , Foreign Exchange, Internationaldfice :

5. C.Jeevanandham, Foreign Exchange and Risk MarageSulthan Chand publications, New
Delhi.




6. Rajavade, A V, Foreign Exchange, Internatiomarice and Risk Management, Prentice Hall of
India, New Delhi.

Course Code Course Title Course
Type
M18MC3560 International Strategic SC
Management

Course obijectives:

Demonstrate understanding of the concept of MN@® iés competitive advantage in real-
world scenarios.

Analyse the Strategies of MNCs.

Recognize strategic decisions that present ethatalllenges and make appropriate
recommendations for ethical decision-making.

Evaluate strategies for exploiting internationasiness.

Course outcomes:
On successful completion of the course, studerzt Isé able to:

lllustrate the international strategic managemeontgsses used by top level management in
multinational enterprises;

Explain the approaches for international stratgganning and implementation for value
chain activity integration and structure of multinaal enterprises.

Review and outline different approaches to stiateganagement issues and problems of
multinational enterprises.
Evaluate effectively about international strateg@nagement.

Course Content:

UNIT I: Concept of MNCs — Emergence and growth of MNCs ec®ss of Internationalisation —
Types of MNCs — Factors behind growth of MNCs —dRems and benefits from MNCs — Special
problems of MNCs and developing countries. Stiatétpnagement of MNCs — SWOT Analysis —
components of Strategies — Levels of Strategiesrp@ate level, business level and functional level
strategies — strategy formulation and implementati€Case studies.

UNIT II: Ownership Strategy of MNCs — International jointntges — International Strategic
Alliances — Foreign subsidiary — mergers and adfipis— Problems, prospects and patterns of each
form — Case studies. Strategic planning in MNGSoncept of Strategic Planning — Need — Focus
modes — Planning for expansion — Planning for cditipe advantage and market leadership —
Planning for core competence — Environmental scgnand planning — Case studies.

UNIT Ill:  Organisational strategies of MNCs — Organisatiathedories applicable to MNCs —
Structure of MNCs — American, European and Japaoegnizational designs of MNCs — Designing
appropriate strategy — organizational aspects twghation of subsidiaries — Strategic adoption to
local conditions — MNC culture — Business EthicSceial responsibility.




UNIT IV: International Competitive Strategies — Generic t8gi@s and competitive advantage —
Strategic options and strategic choice Global ibnat competitive strategies — International Pdidfo
strategy International Competitive Strategies —b@ld local taxation — Co-ordination / centralipati

— Transnational strategy Alternative Methods dditetgy implementation.

Reference Books:

1. Sethi, S Prakash & Holton, Richard HManagement of the Multinationals : Policies, Opierat
& Research NY, Free Press.

2. Singh, Chaitram, —Multinationals, the State, and the Management of Economic Nationalisml, NY:
Praeger, 1989.

3. Gladwin, Thomas N & Ingo Walter-Multinationals under Fire: Lessons in the Manageanoén
Conflictl, NY, John Wiley & Sons, 1980.

4. Stopford John M & Loius T Wells J.=-Managing the Multinationa Enterprise

5. Dunning, ] H —The Globalisation Businessl, Routledge, 1993.

Course Code Course Title Courss

Type
M18MC3570 International Business Law SC

Course Objectives:

To Gain Knowledge on the concept of internationadibess law
To analyse the legal environment.

To comprehend the aspects of technology and settiem

To evaluate the importance of international laws.

Course Outcomes:

On successful completion of the course, studerat sk able to:

1. To describe the various International legal etspef business law.
2. To understand GATT and WTO operations.

3. To identify fundamentals of technology policy.

4. To generate an understanding of internatioaksa

Course Content:

UNIT — | : Legal environment of international business, irtdonal law and organizations,
resolution of international disputes Legal framekvof India’s Foreign Trade — The Foreign Trade
Development and Regulation Act (1992) —Import axgdet (Control) Act (1947) — Foreign Trade
Regulation Rules (1993) — Foreign Trade (exempfiiom application of rules in certain cases) order
1993 — Notification under Foreign Trade (developtné&nregulation) Act 1992 — Regulatory
environment of International Business — Exchanggrobregulation in India.

UNIT — II: GATT law and the WTO — dispute settlement, dumpigtidumping measures, non-
discrimination, MFN Trade and rational treatmenawls governing access to foreign markets —
technical barriers to trade, import licensing pohges, government procurement, trade in services,
trade in agriculture, trade in textiles awclothimsports, customs and tariffs.




UNIT — Ill: Technology import contract — Technology Policy amironment — Selection and
transfer issues — Law for protection of IntellettBeoperty Rights, Patents, Trademarks, etc. Law of
Product Liability — Laws relating to customs praes and procedures — Settlement of International
Trade Disputes — Carriage of goods by sea, airpaedroad.

UNIT IV: International sales — sales contracts, convent@ngontracts, remedies for breach of
contracts, cultural influences on contracts, docuamy sales and terms of trade, shipping terms and
the risk of loss, carriage of goods, liabilitiesaafrriers.. Bank collections, trade finance and ISOC
Regulation of the international market place — saleps, advertising and ethical issues, licensing
agreements, Nationalisation, expropriation andatization.. Labour and employment discrimination
law, environmental law.

Reference Books:

1. Richard Schaffer, etal, International Businea® land its Environemnt, West, Thomson learning.
2. Herbert M Bohlman & Mary Jane DundasThe Legal, Ethical, and International Environmeit o
Businesk 4th Edition, South — Western College Publishit29.

3. Miller, Roger LeRoy, Cross, Frank BrLegal Environment Today: Business in Its Ethical,
Regulatory & International SettihgSouth-Western Thomson Learning, 1998.

4. Cheeseman, Henry R, —Business Law: the Legal, Ethical, and International Environmentl,
Prentice Hall, 2nd Edn, 1995.

5. Bohlman,—The Legal, Ethical & International Environment ofighess — Industrial Laws &
Legislatiori, 1993.

6. Nan S. Ellis—Study Guide with Critical Legal Thinking Cases: Biess Law: The Legal, Ethical,
and International Environmdntllyn & Bacon 3rd Edn, 1997.

Course Code Course Title Courss

Type
M18MC3580 Forex Management SC

Course Obijectives:

1. To attain knowledge of foreign Exchange Market afiens.

2. To understand the principles of Currency valuation.

3. To analyse techniques that can be used to hedggifioexchange risk.
4. To evaluate the foreign exchange Management system.

Course Outcomes:
On successful completion of the course, studerat sk able to:
1. Learn and Identify concepts of foreign exchangeagament
2. Examine the organization and operations of theigorExchange Market.
3. Evaluate the intercompany funds-flow mechanismst and benefits, pertaining to all foreign
sales and settlements;
4. Analyse various foreign financial intermediariesl amanagement of interest rate exposure.

Course Content:

Unit: I: The foreign exchange market, structure and orgéiniz- mechanics of currency trading —
types of transactions and settlement dates — egeheate quotations and arbitrage — arbitrage with
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and without transaction costs — swaps and depcaikets — option forwards — forward swaps and
swap positions — Interest rate parity theory.

Unit- 1l : Currency and interest rate futures, future camsramarkets and trading process, future
prices spot and forward, hedging and speculatiothh wurrency futures — interest rate futures —
foreign currency options — option pricing modelseeging with currency options — futures options —
innovations.

Unit- 1ll: Exchange rate determination and forecasting —rgetiie equilibrium spot exchange rate —
theories of exchange rate determination — excharge forecasting. Foreign exchange risk
management — hedging, speculation and manageméanséfction exposure — using forward markets
for hedging — hedging with money market, currenptians and currency futures — internal hedging
strategies.

Unit- IV: Management of interest rate exposure — nature aaunement — forward rate agreements

(FRA’s ) interest rate options, caps, floors anltecs, cap and floors — options on interest ratarks,
some recent innovations — financial swaps.

Reference Books:

1. Shapiro Alan. C., Multinational Financial Managent, Prentice Hall, New Delhi.
2. Apte P.G, International Financial ManagementaTcGraw Hill, New Delhi.

3. Mcrae T.N and D.P Walkar, Foreign Exchange Mansnt, Prentice Hall.

4. Evilt H.E, Manual of Foreign Exchange.

5. Holgate H.C.F, Exchange Arithmetic.

6. Rajwade A.V., Foreign Exchange Risk Managenfergntice Hall of India.




FOURTH SEMESTER

Course Code Course Title Course
Type
M18MC4010 Goods and Service Tax and| HC
Customs Law

Course Objectives:

The syllabus aims to test the student’s abilityutwlerstand the basic principles underlying the
Indirect Taxation Statutes (with reference to GSat, ACustoms Act), to equip students with the
principles and provisions of Goods and Services {&3T), which is, implemented from 2017

under the notion of One Nation, One Tax and Onekitar

Course Content:

Unit- 1: Goods and Service Tax — (GST) and GST ActsIntroduction - Salient features of GST -
Constitutional Amendment - Enrollment & Registratio Positive Aspects - Negative Aspects -
objectives - taxes subsumed in GST - Model of GSIGST Model -Benefits of GST - GST Council:
Structure, Appointment and powers under CGST anfTSGalient features of CGST Act, SGST Act
(Karnataka State), IGST Act - Meaning and Defimtiéd\ggregate turnover, Adjudicating authority,
Agent, Business, Capital goods, Casual taxableoper@omposite supply, Mixed supply, Exempt
supply, Input service distributor, Job work, Marattae, Input tax, Input tax credit, Person, Plate o
business, Reverse charge, Works contract, Castadileaperson, Non-resident person. (Theory only).

Unit- Il  PROCEDURE AND LEVY UNDER GST: Registrat ion under GST: Procedure for
registration, Persons liable for registration, Bess not liable for registration, Compulsory
registration, Deemed registration, Special provisidor Casual taxable persons and Non-resident
taxable persons. Exempted goods and services s RR@&ST. (Theory onlyProcedure relating to

Levy: (CGST & SGST): Scope of supply, Tax liability on Mixed and Compessupply, Time of
supply of goods and services, Value of taxable lsugomputation of taxable value and tax liability.
(Theory and Problems)Procedure relating to Levy: (IGST): Inter-state supply, intra-state supply,
Zero rates supply, Value of taxable supply — Comipon of taxable value and tax liability.

Unit- lll: ASSESSMENT AND RETURNS OF GST Input tax Credit: Eligibility, Apportionment,
Inputs on capital goods, Distribution of credit llput Service Distributor (ISD) — Transfer of Input
tax credit - Simple Problems on utilization of imgax credit. Furnishing details of outward supplie
and inward supplies, first return, Claim of inpak tcredit, Payment of Taxes; Refund; Doctrine of
unjust enrichment; TDS, TCS. Reversal and reclafnnput tax credit, Annual return and Final
return. Problems on Assessment of tax and taXitibiTheory and Problems)

UNIT — IV CUSTOMS LAW Customs Act, 1962 and Rules, regulations Circudais Notifications;
Customs Tariff Acts, and the related Rules. Prilesipgoverning levy of customs duty, rates and
valuation of customs duty; exemptions, remissiolesnand, recovery and refunds in customs, export
schemes, duty drawbacks, types of valuation fort@os Duty — tariff value, transaction value;
methods of valuation; special provisions regardiaggage, goods imported or exported by post, and
stores. Duty drawback schemes, impact of GST otomssduty, illustrative problems on customs
duty in respect of GST.




Reference Books:

GST ready Reckoner: V S Datey.

Deloitte: GST Era Beckons, Wolters Kluwer.

Goods and Services Tax, Wolters Kluwer, Madhuk#tifdégange.

Goods & Services Tax — CA. Rajat Mohan,

Goods & Services Tax: Dr. Sanjiv Agrawal & CA. Szey Malhotra.

GST - Law & Practice: Dr. B.G. Bhaskara, Manjundh&. Naveen Kumar 1M,
Indirect Tax LawsTaxman Allied Services, B.K. Ghargava.

Indirect Tax Law and Practice. V.S. Datey, U.K. Bjava.

Course Code Course Title Course

Type
M18MC4020 Major Project HC

Guidelines

Project survey has to be completed and problentifatetion for the project must be done. Students
must meet the guide and discuss with due PPT peggers at least two hours per WK. and do the
necessary ground work for Phase Il devoting at ieé®urs per WK..

¢ The project should be inter disciplinary
Team size should be of mare members
Use any version control software

Project should be of Research Based

Proper and meaningful reports should be generatedaking use of latest reporting tools

Project report should follow standard templatehutiite following contents:
a) Abstract
b) Introduction to project
c) Literature Review
d) Basic Diagrams like (DFD, ER, Class diagram, etc..)
e) Methodology
f) Result Analysis
g) Concussion
h) Future enhancement
i) Bibliography

* Project Reports should be submitted for evaluation




Course Code Course Title Courss
Type
M18MC4030 Skill Development HC

Note: The students will have to undergo Skill Developi@urse being conducted by

Training and Placement cell of thaversity.

SPECIALIZATIONS
ACCOUNTING

Course Code Course Title

M18MC4130 Strategic Cost Management

Course Objective

The Obijectives of this course are to:

identify the conventions and doctrines of manadiana cost accounting and other generally
accepted principles which may be applied in thdemporary cost management models

identify major contemporary issues that have enteigatrategic cost management

apply advanced knowledge of stratefic cost managerite organizational contexts which
differ in terms of strategy, industry, stage of elepment and focus.

apply problem solving methodology to generate imatiee solutions to organisationsl
effectiveness, efficiency and key short-term andglderm drivers of these performance

dimensions.

Course Outcomes:
On successful completion of the course, studerzti Isé able to:

Study the cost drivers and apply alternative cosbanting methods;
Demonstrate what life-cycle cost management ishaowd it can be used to maximize
profits over a product’s life cycle;

. Analyze the processes involved in identifying measy analyzing, interpreting and
communicating information to managers in pursuithef organization’s goals;

. Apply appropriate cost allocation techniques to aiety of costing problems to
develop strategies for managing costs and explaénrole of cost data in pricing
decisions.




Course Content:

Unit 1: Strategic Cost Management:concept of strategy- traditional cost managemertvategic
cost management - importance of strategic costgement and its framework — advantage
— SCM techniques — components of SCM - applicat@hsSCM in Indian enterprises —
product design, value analysis and value engingestrategic analysis of cost, business
process re-engineering. (Theory only)

Life Cycle Costing and target costing:Life Cycle Costing: Meaning of LCC, factors
affecting Life cycle costing, phases in produce ldfycle, characteristics, product life cycle
and cost control. Experience curve in product difele costing. Project life cycle costing:
Meaning, categories of project life cycle coststirojzation of project life cycle costs.
Target costing — Introduction — steps in targetiogs- features of target costing process —
advantages — techniques of target costing. (Theals).

Transfer Pricing: Meaning, necessity, Objectives, applications, MdshgCost Based,
Market Price Based and Negotiated Pricing), Advgesaand Disadvantages, Criteria for
setting Transfer Prices, Guiding Principles in filxation of transfer prices, Transfer Price in
different situations. International transfer prginmeaning, factors affecting international
transfer pricing. (Theory and Problem)

Unit 4: Learning Curve Theory: Introduction, meaning and definition of learning\ej phases in
learning curve, applications of learning curve tdes affecting learning curve, comparison
between learning curve and experience curve. (haad Problem)

Reference Books:

1. Ravi. M. Kishore, Cost Management, Taxman, Allgervices (p) Ltd.,

2. S.K.R. Paul, Management Accounting, New CerBmaik Agency Private Ltd., Calcutta.

3. Charles T. Horngren, George Foster, Srikant BtaDCost Accounting: A Managerial Emphasis,
Prentice Hall of India, New Delhi.

4. Roger Cowe, Hand Book of Management Accoun#n@rower Handbook.

5. S. Mukherjee & A.P. Roychowdhury, Advanced Gosil Management Accountancy, New Central
Book Agency, Calcutta

Course Code Course Title Course

Type
M18MC4140 | Corporate Financial Reporting SC

Course Objectives:

The objectives of this course are to:

1. To make the graduate understand the conceptumétvorks of financial reporting.

2. To make student acquaint with various perforreanteasurement systems in accounting and
commonly used financial control systems

3. To introduce the student to the real time cafocases

4. To enable the student to make sound financebkoms.

Course Outcomes:
On successful completion of this course the studenshall be able to:

1. Read, understand, interpret and analyse gememnabse financial reports;
2. Understand differing accounting policies andrtimpact on financial statements;
3. Evaluate different types of performance measargraystems in accounting and commonly used
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financial control systems;
4. Demonstrate knowledge of Accounting for Busin€gsnbinations and make sound financial
decisions in real world settings.
Demonstrate the financial statements for undergtgnof stakeholders Analyze the impact of GAAP
and its application for reporting and compliancealdate financial statements for strategic decision
making and Interpret and apply the ongoing devakts for financial reporting

Course Content:

Unit 1: Evolution and Convergence of International Accounting Standards: GAAP in India,
Hierarchy of GAAP in India, International FinanciRéporting Standards (IFRSs), First time
adoption (IFRS 1) — Convergence, Advantages of edimg to IFRS, Criticisms of IFRS,
Key Business issues that will need to be addrekseduccessful implementation of IFRS,
challenges and opportunities faced by India initmglementation of IFRS - An overview of
IND ASs: list of converged Indian Accounting Stardfanotified by Ministry of Corporate
Affairs (MCA) - Comparison of IFRS with Ind AS. (€bry only)

Unit 2: Accounting and Reporting for Business Comlnations: Relevant Terms, Types of merger,
methods of accounting, treatment of Goodwill agsim merger, purchase consideration and
settlement; Corporate Financial Restructuring (idiolg intercompany holdings),
Reconstruction schemes, De-merger. Accounting @dihg companies (including chain
holdings, multiple holdings), Accounting for invesgnt in subsidiary. (Theory and Problem)

Unit 3: Group Financial Statements/ Consolidated Fiancial Statements:Concept of a group,
Purposes of consolidated financial statements, @iwolation procedures - Minority interest,
Goodwill, Treatment Pre - acquisition profit andsPeacquisition profit and concept of Fair
value at the time of acquisition. Consolidationfafeign - Holding Company, Subsidiary
Company and Associate Company including multipld swbsidiaries. Treatment of
investment in joint ventures in consolidated firiahcstatements. Consolidated Income
Statement, balance Sheet and Cash Flow Statenmmm@Gréup of companies(Theory and
Problem)

Unit 4: Voluntary Disclosures : Disclosure issues, Value Added Statements, Ecan&falue
Added, Market Value Added, Shareholders Value Adddédman Resource Accounting,
Financial reporting by mutual funds, Non-bankingafice companies, Merchant Bankers,
Stock and Commodity market intermediaries, Managgndiscussion and analysis.
(Theory and Problem)

References Books:

1. IFRS for India, Dr.A.L.Saini, Snow white publimns

2. Roadmap to IFRS and Indian Accounting StandiaydSA Shibarama Tripathy

3. IFRS explained — A guide to International finahceporting standards by BPP learning
4. IFRS for finance executives by Ghosh T P,taxalied services private limited

Course Code Course Title Course

Type
M18MC4150 Accounting Theory and SC

Standards

Course Objective:

To gain expert knowledge of the professional stads] principles and procedures of accounting, and
their application to different practical situations
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Course Content:

Unit |- Accounting Theory & Accounting: Nature; Classifications of Accounting Theory; Bifént
Approaches to Theory Construction; Factors Infliggc Accounting Environment;
Measurement in Accounting. Accounting Principlesen@rally Accepted Accounting
Principles; Selection of Accounting Principles, ibrd Accounting Standards. Accounting
Equations, Accounting Standard Setting: Benefitan&ard Setting in India, Comparison of
Standard Setting in India, USA and U.K. (Theoryynl

Unit Il-Accounting Standards: An overview, Working knowledge of: AS 1: Disclasuof
Accounting Policies; AS 2:Valuation of InventoriesS 3 Cash Flow Statements; AS 4:
Contingencies and Events occurring after the Baléiteet Date; AS 5: Net Profit or Loss
for the Period, Prior Period Items and Changesdoointing Policies; AS 6: Depreciation
Accounting. (Theory and Problem)

Unit 1ll- Accounting Standards: Working Knowledge of AS 7: Construction Contragt&S 9:
Revenue Recognition; AS 10: Accounting for Fixedséts; AS 11: The Effects of Changes
in Foreign Exchange Rates (Revised 2003); AS 12piating for Government Grants; AS
13: Accounting for Investments; AS 15: Employee &&n, AS 16: Borrowing Costs; AS
19: Leases; AS 20: Earnings Per Share; AS 26: githen Assets; AS 29: Provisions,
Contingent Liabilities and Contingent Assets. (Tiyeand Problem)

Unit IV- Share Based Payments in Ind AS & GovernmenAccounting in India: Meaning, Equity
settled transactions, Transaction with employees ram-employees, Determination of fair
value of Equity Instruments, Vesting conditions, dification, Cancellation and Settlement
& Disclosures. Government Accounting in India, GahePrinciples of Government
Accounting, Methods of Government Accounting, Corgman with commercial accounting,
Role of Public Accounts Committee, Government Actg Standards Issued by
Government Accounting Standards Advisory Board (BBY (Theory and Problem)

Reference Books:

1. E.S. Hendriksen, Accounting Theory, Richard ir.

2. M\W.E. Glautier and B. Underdown, Accounting ®heand Practice.

3. Ahmed Riahi Belkaoui, Accounting Theory, Thomd@arning.

4. Henry |- Wolk, Jere R. Francis and Michael Garhey, Accounting Theory: A Conceptual and
Institutional Approach, South Western Publishing Co

Course Code Course Title Course

Type
M18MC4160 International Accounting SC

Course Objectives:-

This course discuss International Standards sqttiogess, International Accounting
Standards Board; Accounting and Auditing Standards,

Explain the spot and forward foreign currency teemti®ns IFRS on foreign currency
exchange accounting.

This course highlights Foreign Operations Discles®ocial Responsibility Disclosures-
Emerging issues in international accounting.

This course explains extensible Business Repottamguage (XBRL). IFRS Taxonomy.
Role of XBRL International in adoption of XBRL irifferent countries around the world.




Course Outcomes:-
On successful completion of the course, studerat sk able to:

1. function IASB with standards.

2. understand foreign exchange accounting

3. Understand social responsibility disclosures ardés in international accounting
4. Students able to understand IFRS and adoptionféérBnt countries.

Course Content:

Unit 1: International Standards and Organisation: Advantages, supporting and deterring forces;
International and Regional Efforts in Standard iBgit International Standards setting
process, Harmonisation; International Accountingan8ards Board; Accounting and
Auditing Standards. (Theory only)

Unit 2: Accounting for Foreign Exchange Rate Fluatations: An overview of foreign currency
markets and exchange rates. Accounting for spof@méard foreign currency transactions.
Foreign currency translation methods- current ragthod, current/non-current method,
monetary/non-monetary method and temporal methHeRISlon foreign currency exchange
accounting. (Theory and Problem)

Unit 3: Financial Statement Analysis of companies ral countries: Differences in accounting
principles, foreign currency statements- Specifep&ting Issues: Regulatory Disclosure
Requirements; Foreign Operations Disclosure; Sd&ponsibility Disclosures- Emerging
issues in international accounting. (Theory arabkm)

XBRL for International Financial Reporting: Framework of eXtensible Business
Reporting Language (XBRL). IFRS Taxonomy. Role &RL International in adoption of
XBRL in different countries around the world. XBRidoption in India. . (Theory only)

Reference Books:

1. Radebaugh L. H. and S.J. Griaternational Accountingand Multinational Enterprises, John
Wiley & Sons, 2002.
. Sandagaran S.Mnternational AccountingSouth Western, 2001.
. Gray, S.JInternational Accounting and Transnational DecispButterworth, London, U.K.,
. Holzer H. Peteinternational AccountingHorper and Row Publishers, New York.
. Frederick D.S. Choi and Gary K. Meéhternational AccountingPearson Education, 2005
. Shirin Rathoreinternational AccountindgPrentice Hall of India, 2008.




FINANCE

Course Code Course Title Course
Type
M18MC4230 International Financial SC
Management

Course Obijectives:

1. To provide an understanding of the internationaheenic and financial environment.
2. To explain the foreign exchange market and dexeatmarkets.

3. To explain the foreign exchange rate determination.

4. To evaluate international projects and their capitalgeting techniques.

Course Outcome:
On successful completion of the course, studerat sk able to:

1. Recognize the international economic and finaremaironment.
2. Apply hedging strategies in foreign exchange market

3. Forecasting the foreign exchange rate.

4. Evaluate International Projects.

Course Content:

Unit 1: International Financial Environment: An overview Importance, nature and scope,
Theories of International business, InternationakiBess Methods, Recent changes and
challenges in IFM. Balance of Payments (BOP), Fuomatdgals of BOP, Accounting
components of BOP, Factors affecting Internatiohade flows, Agencies that facilitate
International flows.International Monetary Systenkvolution, Gold Standard, Bretton
Woods system, the flexible exchange rate reginecthirent exchange rate arrangements,
the Economic and Monetary Union (EMU). (Theory @ndblems).

UNIT 2: Foreign Exchange Market Function and Structure of the Forex markets, mpgoticipants,
types of transactions and settlements dates, Bidae and bid-ask spread, cross rate,
currency arbitrage, two-point and three point, taalge operations, covered interest
arbitrage, forex hedging tools, exposure nettingremcy forward, cross currency roll
over, currency futures, options, money market he¢igeeory and problems).

UNIT 3: International Parity Relationships & Forecasting Foreign Exchange rate Exchange
Rates Measuring exchange rate movements, Factdiserining exchange rates.
Government influence on exchange rates - exchagigesystems. International arbitrage
and interest rate parity. Relationship betweeratidh, interest rates and exchange rates -
Purchasing Power Parity - International Fisher &fférheory and problems).

Unit 4: Long term Asset -liability Management: Foreign Direct Investment, International Capital
Budgeting, International Capital structure and coftcapital. International Financing
Equity, Bond financing, parallel loans. Short-term Asset-Liability Management
International Cash management, accounts receivadi@gement, inventory management.
Payment methods of international trade, trade iramethods, Export - Import bank of
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India, recent amendments in EXIM policy, regulatoand guidelines. (Theory and
problems).

RECOMMENDED BOOKS:

1. International Finance Management - Eun & Resnriék Tata McGraw Hill.

2. International Financial Management - Jeff Mad@eangage Learning 2008.

3. Multinational Financial Management — Alan C. Siha, 8/e, Wiley India Pvt. Ltd., 2011.
4. International Financial Management — Apte P6/8, TMH, 2011

5. International Financial Management — Madhu Kicel BOOKS, 2010.

Course Code Course Title Course

Type
M18MC4240 Project Management & SC

Control

Course objectives:
* To understand the overview of project managemethtpaoject life cycle.
e To provide conceptual insights into the projechtifecation and planning.
e To familiarize the students with the different angational issues.
« To familiarize the use of linear programming andj@gct management evaluation techniques.

Course Outcomes:
On successful completion of the course, studerat sk able to:

Develop Project Management Plan and utilize itrtlyithe project lifecycle.

Develop plans with relevant people to achieve tiogept's goals.

Demonstrate effective organizational leadership @mhge skills for managing projects and
project teams.

lllustrate the use of network techniques for susitéproject implementation.

Unit |: Basics of Project Management Introduction, Need for Project Management, Projec
Management Knowledge Areas and Processes, ThecPrbjie Cycle, The Project
Manager (PM), Phases of Project Management LifdeCyRroject Management Processes,
Impact of Delays in Project Completions, Essental$roject Management Philosophy,
Project Management Principles. . (Theory only).

Unit 1l : Project Identification and Selection Introduction, Project Identification Process, jBod
Initiation, Pre-Feasibility Study, Feasibility Sted, Project Break-even point, Project
Planning: Introduction, Project Planning, Need @bjéct Planning, Project Life Cycle,
Roles, Responsibility and Team Work, Project Plagritrocess, Work Breakdown Structure
(WBS)(Theory only).

Unit 1l : Organizational Structure and Organizational Issues Introduction, Concept of
Organizational Structure, Roles and Responsilslitie Project Leader, Relationship between
Project Manager and Line Manager, Leadership Stytes Project Managers, Conflict
Resolution, Team Management and Diversity Managé&n@drange management (Theory

only).




Unit IV: PERT and CPM: Introduction, Development of Project Network, EnEstimation,
Determination of the Critical Path, PERT Model, Mees of variability, CPM Model,
Network Cost System Resources Considerations inje®so Introduction, Resource
Allocation, Scheduling, Project Cost Estimate anadd@ets, Cost Forecasts. (Theory and
Problems).

Text Books:

1. Project Planning: Analysis, Selection, Implenagioh and Review — Prasanna Chandra, 7/e, TMH,
2011.
2. Project Management and Control — Narendra Sidgt, 2003.

Reference Books:

1. Project Management — Bhavesh M. Patel, 2/e,9/ika

2. Project Management for Business and TechnolBgyciples and Practice — Nicholas, John M.,
2/e, Pearson.

3. Project Management: The Managerial Process ¥ &taarson, 4/e, TMH, 2011.

4. Project Management: Small Steps Towards a Bigndy — Vasant Desai, HPH, 2009.

5. Construction Project Management, Planning, Sairegiand Control — Chitkara, 1/e, TMH.

Course Code Course Title Course

Type
M18MC4250 Risk Management and SC

Insurance

Course Objectives

1 The goal of this course is to engage studentstimeadiscovery of risk management principles.
Students will be prepared to function in a busiresgronment, developing an awareness of
the challenges, the tools, and the process of miesicand implementing a risk management
program.

This course focuses on the ways in which businessdssociety assess, control, and transfer
risk, Risk management process, is becoming anasorgly important tool in the management
of business and personal financial health.

3 An effective and efficient corporate risk managehm@ogram leads to knowledge and control
of costs and an improved bottom line and the riskh@agement process involves identification
of risks and associated potential costs, analy§ishe causes of risk of financial loss,
determination of various strategies to treat rigection of strategies appropriate to the goals
and objectives of the business, implementationhef delected strategies, management and
monitoring of results.

It explains the concept of insurance and how iused to cover risk. How insurance is
transacted as a business and how the insuranceeimaplerates are also explained. The
relationship between insurers and their custommalslze importance of insurance contracts are
discussed. Some commonly used insurance termgsaréisted out. An overview of major life
insurance and general insurance products is indladevell.

Course Outcomes:

On successful completion of the course, studerzti Isé able to:

1. Understand the different types of Risks and its &mment




2. Understand the Credit Risk Management models angsige
3. Analyze the different types of Insurance
4. Analyze the Functions and Organization of Insueerd its different ways.

Course Content:

Unit-1: Risk Management: Definition of Risk and uncertainty- Classificatiafi Risk, Sources of
Risk-external and internal. Risk management, TygleRisk, Objectives and Steps in risk
management, Importance of Risk Management -Riskagament Techniques-nature, risk
analysis, planning, control and transfer of risketface between Risk and Insurance- Risk
identification, evaluation and management techrsguRisk avoidance, Retention and
transfer-. (Theory only).

2: Credit Risks: - Introduction, Motivation, Functionality of goocredit- Credit granting
decision- Components of Credit Risk-Factors affertthe credit risk- Types of Credit
facilities —Fund and Non- Fund based facilities-alating Credit risk- Mitigating Credit
Risk- Qualitative Techniques of credit Risk Manag®ain Characteristics of a good credit risk
rating system — Important factors to be considaredhe rating process - Credit Risk
Management models (Altman Z-Score Model)- Creditss Estimations. (Theory and
Problems).

Unit-3: Risk and Insurance- Definition and Basic Characteristics of Insuranagtirements of an
Insurable Risk-Adverse Selection and Insurancerfrste vs. Gambling Insurance vs.
Hedging-Types of Insurance-Essentials of InsurdboetractsIndian Insurance Industry -
Historical Framework of Insurance, -IRDA rules dRegulations-Insurance sector Reforms
in India-Liberalization of Insurance Markets-Majaayers of Insurance-Life and Non-Life —
Reinsurance-. (Theory only).

Unit- 4: Management of Insurance CompaniesFunctions and Organization of Insurefgpes of

Insurance Organization, Organizational Structure Idurance -Underwriting in Life
Insurance, Underwriting in non-life Insurance. @lai Management-Claim Settlement in
General Insurance-Claim Settlement in Life Insueanasurance Pricing-Insurance Cost
and Fair Premiums, Expected Claim Costs, Investiireasdme and the timing of claims
Payments, Administrative Costs, Profit Loading, i@&dBhocks and Underwriting Cycles,
Price Regulation. Insurance Marketing: Marketingrafurance Products, Critical Success
factors for Insurance Players, Marketing Stratemidadia. (Theory only).

Reference Books:

Dorfman, Mark S., (2008), “Introduction to Risk Magement and Insurance”, Ninth Edition,
Prentice Hall India, New Delhi.

George E Rejda, (2009), “Principles of Risk Managetrand Insurance”, Twelfth Edition,
Pearson, New Delhi.

P.K. Gupta, (2010), “Insurance and Risk Managemdfitst Edition, Himalaya Publishing
House, Mumbai.

P. Periasamy, (2009), Principles and Practice slurBnce”, Second Edition, Himalaya
Publishing House, Mumbai.




Course Code Course Title Courss

Type
M18MC4260 Commodity Market SC

Course Objectives

1 To help the students in understanding of commaditiearket, products, financial
derivatives, pricing mechanism etc.

2 To understand the trading, clearing and settleropetations using NCDEX platform.
Students will also learn regulatory framework azxhtion aspects.

Course Outcomes:
On successful completion of this course, the leawill be able to:

Have a fundamental understanding about the Comgnbditivatives market
Demonstrate knowledge about Application of CommpBittures

Understand the regulatory and legislative requirgsmerading, Clearing and Settlement
Analyze and utilize Regulatory Framework of Comntpderivatives

Course Content:

Unit-1: Introduction to Commodity Derivatives: Introduction to derivatives, products, particigant
and functions, derivatives markets, difference leefwwcommaodity and financial derivatives.
Evolution of commodity exchanges, global commoddgrivatives exchanges, latest
developments. The NCDEX platform — Structure, ergegamembership, risk management,
clearing and settlement system and commoditieedramh the NCDEX platform. (Theory
only).

Unit-2: Application of Commodity Futures: Instruments available for trading — Forward cortsac
Introduction to futures and options, Payoff for F&@sing futures versus options; Pricing
commodity futures — Investment assets versus copiomassets, Cost of carry model,

Futures basis; Using commodity futures for hedgBypgculation and arbitrage. (Theory and
Problems).

Unit-3: Trading, Clearing and Settlement: Trading - Futures trading system, Entities in ttiaeling
system, Commodity futures trading cycle, Order typed trading, Parameters, Margins for
trading in futures, Charges, Hedge limits; Clearamgl settlement - Clearing, Settlement,
Risk management, Margining at NCDEX and Standamtfétio Analysis of Risk (SPAN).
(Theory only).

Unit-4: Regulatory Framework of Commodity Derivatives: Rules governing Commodity
Derivatives Exchanges, Participants, Investor gmees and Arbitration; Implications of
Sales Tax, Value Added Tax (VAT) and obligationkdionic Spot Exchange - NCDEX
Spot Exchange Ltd. (NSPOT). Quality Assurance, ephaf quality in Commodities,
Methods of Quality ASSUREANCE, Seasonality suppbetection & Supply Contract,
Futures and options Trade forward contracts, fgtwentracts, options — American &

European, Exercising an option, Derived Demand¢iBisions on Actual trading examples
and trading Strategies. (Theory only).




Text Books:

1. Commodities Market Module, Workbook from NSE
2. Chatnani, (2010), Commodity Markets, 1st editibata McGraw Hill. 31

Reference Books:

1. Kleinman, George, (2001), Commaodity Futures &i@rs, 2nd (revised, illustrated edition),
Prentice Hall.

2. Stephens, John. (2001), Managing Commodity Riskn Wiley & Sons.

3. Hirschey, (2010), Investments: Analysis and Baha, 1st edition, Tata McGraw Hill.

4. Indian Institute of Banking & Finance, (2007pr@modity Derivatives, Macmillan India

HUMAN RESOURCE MANAGEMENT

Course Code Course Title Course

Type
M18MC4330 International Human SC

Resource Management

Course Objective:

Today international human resource management éasaped as a distinct field of specialization.
International HRM is an important lever to achiéviegration of different units operating in multpl
national locations. This paper intends to acqutiet students with the concepts and strategies of
international human resource management and toneahheir skill to effectively manage human
resource in international perspective. to undedstae growing significance of international Human
Relations management in the context of Global wandd.

Course Outcomes:

On successful completion of the course, studerzt Isé able to:
a) Cultural aspects of IHRM and its Role of IHRM incgassful MNC
b) Global human Resource Planning
¢) Training and development of Global employees

d) Performance Management of Global employees.

Course Content:

Unit I-Introduction : Concept and objectives of human resource managenieaditional and
modem perspectives in HRM; Contemporary globaldsem HRM. Introduction to IHRM; Human
Resource Management in the International Firm- Fnemework; Cross national differences in
personnel and organisations- Cultural factor in &nmesource policies; Complexities and issues in
managing human resource across countries; IntenatHRM department and functions; Models of
international HRM.

Unit Il -International Staffing: Hiring— sources of international human resource gro\8taffing for
international operations; Selection strategies deerseas assignments; Hiring HCN’s and TCN's;
International transfers; Expatriate Managementblros of repatriation of overseas expatriates and
strategies to tackle these problems.

76




Unit IlI-Training, Development and Compensation in International Perspective: Training and
development for expatriates; Training and develapnfer international staff, Compensation in
International Perspective- Factors, package, methaad trends; International reward system;
Motivation in cross-cultural context; Multinationglerformance appraisal — Criteria and process,
Performance management.

Unit IV- Industrial Relations and Other Issues in IHRM: A framework for international industrial
relations; Employees participation — Practicesdnous countries; Cross border ethics management;
Designing organisations for dynamic internatiomaliemnment; Comparative study of HRM practices
in major global economies; HRM in cross border reesgand acquisitions; Joint ventures, alliances
and SMEs; IHRM trends- Complexities, challengesl elmices in future.

Reference Books:

Tony Edwards and Chris Rees: International HumasoRee Management, Pearson, 2009.
Peter Dowling, International Human Resource Managdgm Managing People in a
Multinational Context, 5e, Thomson, 2008.

K. Ashwathappa, Sadhna Dash, International Humasoltee Management, Tata Mc Graw
Hill, 2008.

S. K. Bhatia, International Human Resource Managenizeep & Deep Publications, 2005.

Course Code Course Title Courss

Type
M18MC4340 Compensation Management SC

And Employee Welfare Laws

Course Objective:

The course is designed to promote understandirigsaes related to compensation management in
corporate sector and public services and to impkitt in designing compensation management

system, policies and strategies, apart from pramgotunderstanding of legal issues in the

administration of compensation, welfare and scgalrity.

Course Outcomes
On successful completion of the course, studerat sk able to:

1. Study the compensation management process ang/giayns
2. Adopt the minimum and maximum bonous to the em@oye
3. Determination of minimum fair and living wages.

4. Analyze the right to payment of maternity benefits.

Course Contents:

Unit |

Compensation Management:Compensation management process, Forms of payndihaand
nonfinancial compensation. Compensation Strateghessessing job values & relativities; Pay
structures; Designing pay levels, mix and pay stmes, construction of optimal pay structure. Pgyin
for performance, skills and competence. Internatiqray systems: comparing costs and systems;
Strategic market mind set; Expatriate pay. ConaagtRationale of Employees Welfare.




Unit Il

The Payment of Bonus Act, 19650bjects; Scope and Application; Definitions; Caddidn of
amount payable as Bonus; Eligibility and Disqueéfions for Bonus; Minimum & maximum Bonus;
Set on & Set off of Allocable Surplus; Applicatiaf Act in Establishment in Public Sector; Bonus
linked with Production or Productivity

Unit 1

The Payment of Wages Act, 19360bjects; Application; Responsibility for payment whges;
Fixation of wage periods; time-limits; Deductiororin wages; Powers of authorities, Penalty for
offences. The Minimum Wages Act, 1948bjects; Application; Minimum Fair and Living Wages
Determination of minimum wage; Taxation of minimwwmage; Advisory Board; Remedy to worker
for nonpayment of minimum wages.

Unit IV

The Maternity Benefit Act, 1961: Definitions, Employment of, or work by, women prbitéd
during certain periods, right to payment of matigrbienefits, notice of claim of maternity benefiida
payment thereof, Leaves, Dismissal in absence glymiegnancy, forfeiture of maternity benefits.

Reference Books:

Belchor, David W. Compensation AdministrationPrentice Hall, Englewood Cliffs. NT.
Henderson, R.I.Compensation Management in a Knowledge Based Whbiggv Delhi:
Pearson Education
Milkovich.G; Newman.J and Ratnam, C.S.@pmpensationTata Mc Graw Hill, Special
Indian Edition.

. Armstrong, M. & Murlis, H Reward Management: A Handbook of Salary admauisin,
London: Kegan Paul
Sharma, J.PAn Easy Approach To Company And Compensation Liew. Delhi: Ane
Books Pvt. Ltd.
Malik, P.L. Handbook of Labourer and Industrial La®&astern Book company.

Course Code Course Title

M18MC4350 Performance Management
Systems

Course Obijectives:

Performance management and reward system
Communicating to enhance employee performance.
Legal issues of reward system

Building the high performance working groups




Course Outcomes:
Upon successful completion of the coussadents will be able to understand:

1 Significance of Performance Management

2 Communication of Performance Management

3 Performance Management and Development of Employees
4 Reward System, and other performance related ctscep

Course Content:

UNIT - I. Performance Management: Scope and Significance - Advantages of Performance
Management - Organizational Structure - Impact ofabizational structure and Operational
Problems Performance management process - Perfoemlanning - Performance Appraisal -
Performance Mentoring - Performance ManagementegiaPlanning.

UNIT - IIl: Communication of Performance Expectations: Job Description - Defining Performance
and choosing a measurement approach measuringsresul Behaviors. Gathering performance
Information — Presentation, Information and Tak®grrective action — Metrics- Types of Metrics -
Critical Success Factors Indicators— managing Metl®wnership and Responsibility.

UNIT - Ill: Reward Systems and Legal Issues:Reasons for introducing contingent Pay Plan,
Problems associated with contingent pay plans-c8etga contingent pay plan- Pay Structures- Job
Evaluation- Broad Banding- Legal Principles affegtPerformance Management.

UNIT - IV: Relevant Performance related concepts:Bench marking, Six Sigma, Competency
Mapping, Balance Score card, Coaching and MentoRygmalion effect, Job Analysis, High
Performance Work Teams, Steps for Building Highféterance Work Teams, and Reward Practices
in World- Class Organizations.

Reference Books:

1. Soumendra Narian Bagchi, Performance ManagemenGeeyage Learning 2013.
Herman Aguinis, Performance management, 3e, Ped28a4.
A S Kohli, T. Deb, Performance Management, Oxfoighér Education, 2012.
Prem Chadha, Performance Management, Macmillarg.201
Anjali Ghanekar, Essentials of Performance Managenfieverest Publishing House, 2010.
Arup Varma, Pawan S. Budhwar, Angelo S. DeNisifdterance Management Systems: A
Global Perspective, Routledge, 2008.

Course Code Course Title

M18MC4360 Stress Management

Course Objectives:

1. Equip students with concept, causes and consegs®f stress.

2. Provide individual and organizational level teiclues of Stress Management.
3. Consequences of behavioral stressors.

4. Management of stressors at both individual agdrizational levels.




Course Outcomes:
On successful completion of the course, studerat sk able to:

Identify the various sources of stress.

Describe the various personalities of individudfestences.

Explain the consequences of stressor levels.

Assess the approaches of management of stressndévadual and organizational levels.

Course Content:

Unit-1: Stress: Meaning, Nature and Symptoms of Stress. Symptofbkysical, Psychological and
Behavioural. Potential sources of stress - Enviremiad, Organizational and Individual factors.

Unit-:1l: Individual Differences : Perception, Job experience, Social Support, BelBontrol,
Hostility. Type A and Type B personality profiles.

Unit-ll:  Consequences of Stressindividual Level-Psychological, Physiological aBehavioural
Consequences. Organizational Level- Absenteeisthucesl productivity and morale.

Unit-1V: Management of Stress at Individual Level Approaches — Time Management, Diet,
Physical Exercise, Sleeping, Walking, Jogging, Raian, Yoga, Meditation and Create Social
support network.Management of Stress at Organizational LevelApproaches — Make expectations
clear, give employee autonomy, create fair worldngironment, Employee assistance programmes.

Reference Books:

. Luthans F, Organizational Behaviour, TMH.

. Stephen P.Robbins, et al, Organizational Behayjmearson Education.

. Moorehead and Griffen, Organizational Behavidaico Publishing Company.

. Keith Davis and Newsstrom, Organizational Bebaxi Tata McGraw Company.

. Stephen R Covey, 7 Habits of Highly Effectiveople, Covey Foundation.

. Stephen R Covey, First Things First, Covey Fatiod.

. Dale Carnegie, How to stop worrying and starhg, Carnegie Foundation.

. Cooper, C.L., Theories of Organizational Str€sdord University Press, Inc. New York.

9. Karasek R and Tores T, healthy Work: Stressjitivity and the Reconstruction of Working Life

, John Wiley & Sons, New York.

10. Kouzes, James and Barry Posner, The LeadeiGhgllenge, Jossey-Bass Publishers, an
Francisco.

11. Pritchett P and Ron P, A Survival Guide to 8teess of Organizational Change, Pritchett and
Associates, Inc., Dallas.

12. Sutherland V.J. and Cooper C, Strategic Stress

1
2
3
4
5
6
7
8




MARKETING

Course Code Course Title Courss

Type
M18MC4430 Consumer Behaviour SC

Course Objective:

The objective of the above course is to enableestisdto understand the perspectives of consumers
and their buying behavior. The pre-requisite f@& tburse is Marketing Management.

Course Content:

Unit I: Introduction to consumer behavior: Understanding consumers and market segments -
Consumer behavior and marketing strategy - Psyelpbgr Dimensions-consumer motivation -
Perception — personality - Information processingttitude formation and attitude change- Rural
Consumer Behaviour - Consumer Segmentation - Tiaggahd Positioning.

Unit II: Social and Cultural Environment: Economic — Demographic -Cross Cultural and socio-
cultural influences - Social Stratification - Reface Groups and family influences - personal
influence.

Unit Ill: Consumer decision making process Problem Recognition - High and Low Involvement —
Purchasing Processes - Pre-purchase processespuRdsase process - Consumption and Evaluation
- Brand Loyalty and Repeat Purchase Behavior - NdoofieConsumer decision making.

Unit IV Consumerism and Ethics: The roots of consumerism, consumer safety, consumer
information, environmental concerns, consumer [irydegislative responses to consumerism, and
marketer responses to consumer issues - MarkethigsHowards Consumers - Consumer protection
Act 1986 - Consumer disputes Redressal agencie€amuinission.

Reference Books:

1. Satish Batra, SHH kazmi, Consumer Behaviour-Tegt@ases, 2e, Excel Books, 2011.
2. Kardes, Cline, Cronley, Consumer Behaviour-ScieamzePractice, Cengage Learning, 2012.
3. S. Ramesh kumar, Consumer Behaviour and BrandegaysBn, 2013.
4. Dheeraj Sharma, Jagadish Deth, Banwari Mittal, Gows Behaviour — A managerial
Perspective, Cengage Learning, 2015.
Suja Nair, Consumer Behaviour in Indian Perspectilimalaya publishers.
Subash Mehta, Consumer Behaviour, Tata McGraw Hill.




Course Code Course Title

M18MC4440 International Marketing

Course Objective:

The objective of the course is to provide studewith a perspective of International Marketing
Management, its environment and complexities.

Course Outcomes
On successful completion of the course, studerat sk able to:

1 The Global Marketing Management,

2 Environment of global markets,

3 Assessing Global Market Opportunities,

4 Developing and Implementing Global Marketing Stgats.

Course Content:
Unit — |

International Marketing and Strategies: Scope and Significance of International Marketimge
importance of international marketing, Differendestween international and domestic marketing,
legal environment and regulatory environment oérinational marketing; Indirect Exporting, , Direct
Exporting, Foreign Manufacturing Strategies witlredt Investment. Entry Strategies of Indian
Firms.

Unit -1l

International product management: International product positioning, Product sdtioraLevels in
global Market, New products in International MarkBtoducts and culture, brands in International
Market.

Unit — 11

International Marketing Channels: Distribution Structures, Distribution Patterns, teas effecting
Choice of Channels, the Challenges in Managingnégrnational Distribution Strategy, Selecting
Foreign Country Market intermediaries. The managenoé physical distribution of goods, Grey
Market goods.

Unit — IV

Export Marketing: Introduction to Export Marketing, Export PolicyeEisions of a firm, EXIM
policy of India. Export costing and pricing, Expgrtocedures and export documentation. Export
assistance and incentives in India.

Reference Books:

1. Keegan, Green, Global marketing Management R&arson.




. SakOnkvisit, John J. Shaw, International Marketmalysis and Strategy, , PHI.

. Philip R. Cateora, John L. Graham, Prasanth Salmternational Marketing, , TMH.
. Vasudeva PK, International Marketing, excel pubigrhouse

. Global Maketing, Management, Lee, Carter, Oxford.

. Albaum, International Marketing and Export managetnBearson Education.

. Mathur, Integrated Marking Management — Text andeSaSage publishers.

Course Code Course Title Course

Type
M18MC4450 International Marketing SC

Research

Course Objective:

The objective of this paper is to acquaint the atisl with the tools and techniques of international
marketing research so as to develop a rational etiatkstrategy in the area of international busines

Course Contents:

Unit I-Introduction: Nature and scope of marketing research; Marketasgarch in international
context - Importance, complexities and issues; @irgaional framework for international marketing
research; International marketing information sys({@MIS); Framework for international marketing
research; Ethical issues in international marketésgarch.

Unit II-Marketing Research Process: An overview- Problem identification and setting edjves;
Preparing research proposal; Exploratory, deswgmnd experimental research designs; International
secondary data sources; Primary data collectiorhodst and complexities of data collection in
international marketing research; Online data sesiemnd research.

Unit lll-Measurement Instruments and Sampling: Measurement scales- Four levels of
measurement; Ranking and Rating scales; Attitudgsorement and scaling techniques- Likert scale,
Semantic differential scale and staple scale; Biiia and validity in measurement; Product

research; Advertising research; Behavioral and vatitinal research; Etic and emic dilemma;

Questionnaire design; Sampling techniques-Prolalaitid non-probability sampling techniques and
sample size determination; Fieldwork and data cotla; Sampling and non-sampling errors.

Unit IV-Multi-Country Data Analysis and Interpretat ion: Data editing and coding preliminary
data analysis; Univariate and multivariate datalysi® techniques — Analysing differences and
associations (‘t'-test ang2-test), Analysis of variance and Analysis of Cdmace, Multiple
Regression analysis, Discriminant analysis, Faatmlysis, Cluster analysis and Conjoint analysis
(using statistical software like SPSS); Issues uitingountry data analysis - Data comparability and
validity problems; Report preparation and presémntat

Reference Books:

1. Malhotra N. K., and Dash, SVarketing research: An applied orientatioPearson
Education, India.
Feinberg, F.M., Kinnear, T. and Taylor, J. Rgdern marketing researciCengage Learning
Publication.
Aaker, D. A., Kumar, V., and George S. Dlarketing researchWiley India.
Hair, J.F., Black, W.C. et aMultivariate data analysisPearson Education, New Delhi.
Craig, C.S., and Douglas, S.mternational marketing resear¢cildohn Wiley, New York.
Nargundkar, R.Marketing research: Text and cas&ata McGraw-Hill.




Course Code Course Title Course

Type
M18MC4460 International Advertising and SC

Brand Management

Course Objective:

To expose students to the rigors of advertising lzrathd management and equip them to be able to
manage the advertising and branding activitiebéninternational markets.

Course Content:

Unit I-International Advertising : Its importance and nature; International Commaitidcn model;
Meaning and nature of advertising; Internationalveatising complexities and issues; Major
international advertising decisions and influencifagtors; Determination of target audience in
international markets; Determining advertising linggional objectives; DAGMAR Approach;
Determining advertising budget.

Unit 1l-Developing International Advertising Campaign: Determining international advertising
message and copy - Headline, body copy, logo tilitisn and layout; Creative styles and advertising
appeals; International Media planning —Types of iaeshedia selection and scheduling Advertising
through Internet. Evaluation and Organization oteftnational Advertising Efforts: In-house
arrangements; Using advertising agencies — sefectompensation and appraisal of advertising
agency; Evaluating Advertising Effectiveness - Befand after advertising tests and techniques.

Unit lll-International Advertising of Indian Produc ts: Complexities and issues; Ethical issues in
international advertising; Integrated internationarketing communication8asics of Branding
Importance of branding; Basic branding conceptsarBrpersonality, brand image, brand identity,
brand equity and brand loyalty; Product vs. corfeobaianding: Major branding decisions.

Unit IV -Brand Creation and Development Identifying and selecting brand name; Buildinguiof
personality; International Brand positioning andaench; Brand extension; Enhancing brand image
through sponsorship and event management; Buildiagds through Internet Brand Building in
Different Sectors- Customers, industrial, retadl aervice brand®eveloping International

Brands: Local, foreign and global brands; Pre-requisdad process; Country-of-origin effects and
global branding; Building Indian brands for glolarkets.

Reference Books:

. Aaker, David A. and Alexander L. Bi@rand Equity and Advertisind\dvertising's Role in
Building Strong Brandd$?sychology Press.

. Mooij, Marieke deGlobal Marketing and Advertising: Understanding Cuédl ParadoxesSage
Publications

. Aaker, David A., Rajeev Batra and John G. Maykdvertising ManagemenPrentice Hall of
India.

. Belch. George and Michael Belgkgvertising and Promotion: An Integrated Marketing
Communications PerspectjydcGraw Hill Education.

. Bergh, Bruce, Vanden, G. and Katz, Helsdyertising Principles: Choice Challenge, and Chang
NTC Business Books, Illinois, 1999.

. Dunn, S. W. and Barbar, A. MAdvertising: Its Role in Modern Marketin®ryden Press.




INTERNATIONAL BUSINESS

Course Code Course Title

M18MC4530 International Trade Practices,
Procedures and
Documentation

Course Objectives:
This course will enable the students:

1. To gain Knowledge on International Trade Finance

2. To comprehend the framework of EXIM policy anddiserations and documentation.

3. To make an analysis of duties and legal framewdKBemtral Exercise procedure of Export
customs clearance procedure

4. To critically evaluate customs Tariff Act and FgriTrade (Development and Regulations) Act.

Course Outcomes:
On successful completion of the course, studerat sk able to:

1. Understand the implications of foreign tradeigol

2. Develop the ability to critically examine tharfine work of EXIM policy

3. Evaluate the legal implications in the areaxgfogts and imports and

4. Evaluate and justify the various proceduresdouimentation of both Export and Import Customs
clearance.

Course Content:

Unit I: EXIM Policy Framework and International Tra de Finance :Legal framework, Objective

of EXIM policy; Policy overview — Facilities and sgictions; Getting started in export business;
Legal framework in India — FEMA- Origin and objaas, Main provision of FEMA; Other relevant
acts. International Trade Finance: Trade contradtteade terms; Concept of Contract and formation
of contract; Sources and schemes of trade findPieand post-shipment export credit schemes and
methods of financing; Packing credit advance dgt&bst-shipment advance; Import financing.

Unit Il: Export Payment Terms and EXIM Operations and Documentation: Credit risk
management and payment terms; Main features of @alyterms-Advance payment, open account,
documentary collection, documentary credit — Docutgwe collection —DP and DA process and
operation; Letter of credit and parties involvegpé&s of LC; Process and operation; UCPDC-Major
clauses; Consignment sale. EXIM Operations and Bectiation: Trade operations and
documentation; Documentation areas and dimensiBbs$;and ADS documentatiorCargo Risk:
Nature of transit risk; Contract of cargo insurgrarties involved — Insurer/assured, Indemnity and
insurable value; Principles of Insurance; Perild lrsses; Insurance policy and certificate; Caogs |
claims — Procedure and documentation;

Unit Ill: Export Clearance: Central Excise Clearance and Custom ClearanceExcise duty —
Definition, rationale, stages of levying and cdiles; Meaning of manufacturing; Type of duties;
Legal ‘framework — Central Excise Act and Rulesnta Excise Tariff Act; Valuation; Options of
refund and movement in bond — Rules 12, 13 andPtd¢cedures and documentary requirements.
Export Custom Clearance Procedure.
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Unit IV: Import Custom Clearance and Export Incentives Legal framework — Customs Act 1962;
Customs Tariff Act 1975; Foreign Trade (Developmant Regulations) Act 1992; Valuation and
types of duties and Harmonised System of Nomen@aocumentation requirements and document
processing; Physical examination of goods; Concgpills of Entry; EDI and customs operations.

Reference Books:

. Customs and Excise Law, various issues.

. Excise Law Times, various issues.

. lIFT, various publications.

. IMPEX Times, various issues.

. Ministry of Commerce, Export import Policy, Gorment of India, New Delhi.

. Ministry of Commerce, Handbook of Procedureduvees | and Il, Government of India,
New Delhi.

. Ram, Paras, Exports: What, Where and How? Anupalptications, New Delhi.

Course Code Course Title Course L T

Type
M18MC4540 International Supply Chain SC 2 0

Management and Logistics

Course Objectives:
This course will enable student:

1. To Gain Knowledge on the concept of supply chaimaggement

2. To comprehend the types and purchasing procestha importance of information technology
3. To analyze the logistic supply system

4. To synthesis the importance of effective trantgimn system

Course Outcomes:
On successful completion of the course, studerzt Isé able to:

1. To outline the basic framework and integratib®wpply chain management

2. To summarize the process of purchasing andstateethe Information Technology in the light of
Supply Chain Management

3. To interpret concept, objectives and scope gikts and to point out its value added role

4. To synthesize the importance of various trartspma service system.

Course Content:

Unit I-Basic Framework and Integrated SCM: Concept of supply chain management (SCM); SCM
and trade Logistics; Business view of SCM; Push it of SCM; Decision phases; Impellers and
drivers in SCM Process views of SCM, planning angkrations Integrated SCMprocess of
integrated SCM; Competitive strategy and stratdigicSupply chain metrics (KPIs), performance
measurement and continuous improvement; Supplynciradeling; Challenges to achieving and
maintaining strategic fit. (Theory only).

Unit II-Supply Chain and Information Management Sydems: Purchasing Process- Strategic role
of purchasing in the supply chain and total custosaisfaction; Types of purchases; Purchasing
cycle; Supplier selection and evaluation; Vendorvetflgpment. Importance of information
managementDistribution and sharing of information; Informatidechnology as a platform for
effective and efficient supply chain managemenhe@ry only).
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Unit IlI-Logistic System: Concept, objectives and scope of logistics; Systeaments; Inbound and
Out bound logistics. Reverse inventory. Value addel@ of logistics. Logistics interface with
manufacturer and marketing. Packing, Marking, Justtime concept; Third party logistic
outsourcing— challenges and future directions. ¢fyenly).

Unit IV-Transportation: Importance of effective transportation system; ®enchoices and their
characteristics; inter-modal services; Transpodt.c€arrier selection determinants and decision.
Structure of Shipping: World sea borne trade; mational shipping - characteristics and structure;
Liner and tramp operations; Liner freighting; Cleairig-Types, principles and practices; Charter,
party agreement; Development in sea transportdfiwtization, containersation, inter and
multimodal transport; CFC and ICD; International &ansport: International set up for air transport
Freight rates; India’s exports and imports by aRreblems and prospects. Carriage of Goods by sea,
sea and combined transport; international convestand Indian law; Maritime frauds and unethical
practices—causes and protection; Role and typeargb intermediaries. (Theory only).

Reference Books:

1. Ballau, R.H.Business Logistics ManagemgeRtentice Hall, Englewood Cliffs.
2. Bes, J., Chartering Practices.

3. Bes, J.Dictionary of Shipping and chartering Practices.

4. Christopher, M.L_ogistics and Supply Chain Managemé®rientice Hall.
5.ICAO Journa) New York., various issues.

6. Indian Shipping and Transport, Mumbai, Varicgsies.

7. Murphy, Paul R. and Donald F. Wodhntemporary Logisticsrentice Hall.

Course Code Course Title Courseg
Type
M18MC4550 Export and Import Finance SC

Course Objectives:
This course will enable the students:
1. To comprehend about the export financing system
2. To analyze the concept of Pre-shipment finance
3. To synthesis the documentation and procedure obthipnance
4. To evaluate the activities of various long termafining agencies

Course Outcomes:

On successful completion of the course, studerzti Isb able to:

To identify different modes of International Payrteeand to review the Export credit system in
India

To differentiate the pre and post shipment credérfcing activities

To categorize different payment methods of impeams to explain customs procedure for
imports

To evaluate the functions of various long termiiiciag agencies




Course Content:

UNIT —I: Introduction to Export Finance: Terms of InternaibPayments — Modes of International
Payments — Financing of Export Credit needs — Shitetm Sources of Finances — Medium and Long
Term Sources of Finances — Export Credit Systemndia.

UNIT — Il : Pre-shipment Finance — Categories of Pre-shipmieanEe — Facilities of Pre-shipment
Credit - Pre-shipment Credit in Foreign Currencg€ ) — Interest rate on Pre-shipment Credit, Post
Shipment Credit Finance — Categories of Post-shipr@eedit in rupees — Post —Shipment credit in
Foreign Currency — Refinance of Pre-shipment arsl-FRhipment Finance.

UNIT — 1l Introduction of import finance — Bulk import forpnts — Import Finance against foreign
loans of credit — European — Asian Countries investt part feasibility — Foreign Exchange for
import of inputs — Payments methods for importsstGos Procedure for Imports — Custom duty and
Indian custom tariff. Export and Import Documerdati Acceptance of Document of L/c, D/A and
D/P- Approved method of RBI regulations — Supplienedit.

UNIT — IV : Long term finance — Deferred payments for EXIM -tegaries of deferred payments —
Buyers credit — Application procedures for the Idagn finance — Approval bodies — conditions for
approving. Financial agencies — Reserve bank difilr Industrial and Export Credit Department —
Exchange Control Department — EXIM Bank — Commér&ank — Export Credit Guarantee

Corporation — ICICI — IDBI- IFCI.

Reference Books:

1. M.L.Varma & Agarwal, . International Marketing
2. Parasram, Export Import Finance
3. Maurice D.Levi, . International Finance

4. Avadhani, V A , international Finance- Theorygl&ractice , Himalaya Publishing House, Mumbai

5. Rajavade, A V, Foreign Exchange, Internatiomalrfce and Risk Management, Prentice Hall of
India, New Delhi.

6. Thomas Johnson E, Export Import Procedures audifdentation, AMACOM, New York.

Course Code Course Title Course

Type
M18MC4550 International Business SC

Environment

Course Objectives:
This course will enable the students:

1. To gain knowledge of the international marketmgironment

2. To comprehend on physical and cultural enviramme

3. To analyze legal International environment

4. To synthesis the importance and developmenabus world resources




Course Outcomes:
On successful completion of the course, studerat sk able to:

1. To describe the various International environmett @discuss the importance of continuous
monitoring, adopting to changing environment

2. To review the components of geographical and callemvironment

3. To identify fundamentals of environment protectar economics

4. To generate an understanding of world resourcag:sdaand human resources.

Course Content:

UNIT — I : Environmental adjustment needs — Analysing theriatiional marketing environment —

Vital importance of continuous monitoring, adoptitg the changing environment- The national
physical endowment — Topography — Climate — Theneabf Economics activity — Rostow’s view.

Infrastructure — Transportation. Energy — commuiiwoa— Urbanisation — Tax structure, Inflation
foreign investment. (Theory only).

UNIT — Il : Geographical Environment — Physical environmenandforms, coast, rivers, climate,
soils and natural vegetation — Human environme@tewth and distribution of population — Races —
Economic and cultural organization of societie€ultural environment: Material culture — language
— Aesthestics — design, colour, music, brand nameducational — religious — Attitudes and values —
Eastern Vs Western Culture. (Theory only).

UNIT — Il : Legal environment — Bases for legal system — Jigtisd International Legal disputes —
International dispute resolution crime, Corruptiand law — Commercial law within countries —
Impact on International law on Business of humaghi. Fundamentals of environmental protection
and economics — Environmental problems, air, watdiution — forests — land use — Environmental
policy : Basic approach — Regulation — Distributéféects — International policy — India’s policydan
the relevant constitutional provisions — law of ikonment — protection of India. (Theory only).

UNIT IV : Resources-Concepts, Importance and developmenbyvamnview of world resources,
natural and human resources, interlink betweenuress and trade, entrepreneurial, managerial,
agricultural and allied resources, energy resodiGéshal Competitiveness- competitive advantage of
nations (Theory only).

Reference Books:

. Onkvist & Shaw , International Marketing
. Philip R.Careora, International Marketing

. M. Karpagam, Environmental Economics

. Cherunilam, Francis, International Business remvhent, Himalaya Publications, Mumbai.
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. Charles , Hill, international Business, TMH puabtions , New Delhi
7. John Daniel, International Business, Pearsotid¢ations
8.Kanna and Gupta, —World Resources and Tradel.

9.Zimmerman, —World Resourcesl.




CAREER DEVELOPMENT AND PLACEMENT

Having a degree will open doors to the world of appnities for you. But Employers are looking for
much more than just a degree. They want gradudtesstand out from the crowd and exhibit real life
skills that can be applied to their organizatidasamples of such popular skills employers look for

include:

Willingness to learn

Self motivation

Team work

Communication skills and application of these skidl real scenarios
Requirement of gathering, design and analysis,|dpxeent and testing skills
Analytical and Technical skills

Computer skills

Internet searching skills

Information consolidation and presentation skills

Role play

Group discussion, and so on

REVA University therefore, has given utmost impoda to develop these skills through variety of
training programs and such other activities thauoe the said skills among all students. A full-
fledged Career Counseling and Placement divisi@mety Career Development Center (CDC)
headed by well experienced senior Professor and Bed supported by dynamic trainers, counselors
and placement officers and other efficient supperteam does handle all aspects of Internships and
placements for the students of REVA University. Tgréme objective of the CDC is to liaison
between REVA graduating students and industriesptmyiding a common platform where the
prospective employer companies can identify suitataindidates for placement in their respective
organization. The CDC organizes pre-placementitrgiby professionals and also arranges expert
talks to our students. It facilitates students @aoeer guidance and improve their employability. In
addition, CDC forms teams to perform mock interngdew makes you to enjoy working with such

teams and learn many things apart from workingttoerein a team. It also makes you to participate in

various student clubs which helps in developingntezulture, variety of job skills and overall

personality.

The need of the hour in the field of Commerce isvidedge in the subject, but also the skill to de th

job proficiently, team spirit and a flavour of inragion. This kept in focus, the CDC has designed th
training process, which will commence from secoedsster along with the curriculum. Special
coaching in personality development, career bujdiBnglish proficiency, reasoning, puzzles, and

communication skills to every student of REVA Unsigy is given with utmost care. The process
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involves continuous training and monitoring thedstots to develop their soft skills including

interpersonal skills that will fetch them a job r&pute in the area of his / her interest and march

forward to make better career. The School of Coromé& Management Studies also has emphasised
subject based skill training through lab practicgernship, project work, industry interaction and

many such skilling techniques. The students duttiegr day to day studies are made to practice these
skill technigues as these are inbuilt in the cousgiculum. Concerned teachers also continuously

guide and monitor the progress of students.

The University has also established University-Btdu Interaction and Skill Development Centre
headed by a Senior Professor & Director to fatditkill related training to REVA students and othe
unemployed students around REVA campus. The cesgeducts variety of skill development
programs to students to suite to their career dppities. Through this skill development centre the
students shall compulsorily complete at least tkil $ certification based programs before the
completion of their degree. The University has atodirations with Industries, Corporate training
organizations, research institutions and Governragahcies like NSDC (National Skill Development
Corporation) to conduct certification programs. FEMniversity has been recognised as a Centre of
Skill Development and Training by NSDC (NationalilSRevelopment Corporation) under Pradhan

Mantri Kaushal Vikas Yojana.

The University has also signed MOU’s with Multi-iatal Companies, research institutions, and
universities abroad to facilitate greater oppotiasiof employability, students’ exchange programs

for higher learning and for conducting certificatiprograms.
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OUR VISION

REVA University aspires to become an innovative university by developing excellent human

resources with leadership qualities, ethical and moral values, research culture and innovative

skills through higher education of global standards.

OUR MISSION

1
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To create excellent infrastructure facilities and state- of- the -art laboratories and incubation
centers.

To provide student-centric learning environment through innovative pedagogy and educational
reforms.

To encourage research and entrepreneurship through collaborations and extension activities.

To promote industry-institute partnerships and share knowledge for innovation and development.
To organize social development programs for knowledge enhancement in thrust areas.

To enhance leadership qualities among youth, to enrich personality traits and promote patriotism
and moral values;

BROAD OBJECTIVES

1.

Creation, preservation and dissemination of knowledge and attainment of excellence in

different disciplines.

2. Smooth transition from teacher - centric focus to learner - centric processes and activities.

3. Performing all the functions of interest to its major constituents like faculty, staff, students

and society to reach leadership positions.

Developing a sense of ethics in the University community, making it conscious of its obligations
to society and the nation.

Accepting the challenges of globalization to offer high quality education and other services in a

competitive manner.
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Maintain discipline and respect the rules and regulations of the university

Be reqular and punctual to classes

Study regularly and submit assignments on time

Be respectful to your Teaches/friends and hostel staff/management.

Read the notice board (both at your college and the hostel) regularly.

Utilize your Personal Computer for educational purpose only.

Follow the code of conduct.

Visit Health Center on the campus whenever you are unwell.

Be security conscious and take care of your valuables especially Cash, Mobile Phones,
Laptop andother valuables.

Carry your valuables along with you whenever you proceed on leave/vacation.
Use electric appliances, lights and water optimally.

Keep the campus clean and hygienic.

Use decent dressing.

Ragging inside / outside the campus.

Possession of Fire arms and daggers etc.

Use of Alcohols, Toxic drugs, sheesha, gutkha and hashish/heroin etc.

Use of Crackers, explosives and ammUNIT - ion etc.

Smoking and keeping any kind of such items.

Misusing college & hostel premises/facilities for activities other than studies.
Playing loud music in the room which may disturb studies of colleagues / neighbours.
Making noise and raising slogans.

Keeping electrical appliances, other than authorized ones.

Involvement in politics, ethnic, sectarian and other undesirable activities.
Proxy in any manner.

Use of mobiles in the academic areas.

Note: 1. Rules arerevised / reviewed as and when required.

2. Healthy suggestions are welcome for betterment of Institution





